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Textile e : SMART CHEMISTRY
Auxiliary . WITH CHARACTER.
Solutions. .

CHT Pakistan (Pvt.) Ltd.
Sundar Industrial Estate 54-B
Raiwind Road

55150 Lahore

Pakistan

Managing Director

Mr. Haroon Ali Khan

+9242 111111 248

+92 42 352 974 82
info.pakistan@cht.com

TUBINGAL RISE

SILICONE SOFTENER MADE OF RECYCLED
AND RENEWABLE RAW MATERIALS

TUBINGAL RISE

SUAVIZANTE DE SILICONA A BASE DE MATERIAS
PRIMAS RECICLADAS ¥ RENOVABLES






adam kaeppel GmbH Tel: +49 (0) 821-32587-0
Spichererstr. 48 Fax: +49(0)821-3 2587 -49
86157 Augsburg info@kaeppel.de

GERMANY www.kaeppel.de
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HuW Schmank GmbH & Co. KG Telephone: 028527190
Zum Tollberg 11 Fax: 028526300
46499 Hamminkeln E-mail: shop@biberna.de

Germany www.biberna.de
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UNTERNEHMENSGRUPPE

BIERBAUM WOHNEN GMBH & CO. KG
Gelsenkirchener Strafe 11
46325 Borken

Germany
Telefon: +49 2861/948-01
E-Mail: shop@bierbaum-wohnen.de



HERDING

HOME TEXTILES

At ety
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Klaus Herding GmbH Phone: +49 (0) 2872 /99 58 - 200
Carl-Herding-Weg 5 Fax: +49 (0) 2872 / 99 58 - 201
D - 46414 Rhede E-Mail:info@chb.de

Germany www.herding-textiles.com
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Complete In-House Vertical Setup:Weaving,Processing,Stitching & Packing
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About Us
Hareon Corporotion is a verfical manufacturing
unit that hos shown substantial growth in the Prﬂdugt Cﬂtﬂlﬂg
last ten years.
It's a family business & equipped with all kinds of
latest and productive machinery fo produce the
best quality bath linens for their customers
around the world.
For looms, we have Vamatex Dyna Terry & Air
Jets with Dobby / Jacquard technology.
Recently we have added a continuous tumble
dryer line with the latest BIANCALANI AIRO -24
Tumbler from taly which not only enhanced the
production & quality of our products but also
helped us to reduce our carbon footprint in
terms of fewer utility expenses like GAS /
Electricity. It helped us to claim that all the
products we produce are contributing
something for the betterment of the
environment,
We are strictly planning fo produce more
sustainable products and hopefully, from next
year we will be reusing our wastewater from
dyeing/processing which will reduce the total
consumption of water per product.
At Haroon Corporation, we understand that
technolegy plays o vital role in the quality of
products and thus ensure fo wupgrade the
infrastructure with the advent of fechnofugy 50
that customers can get a wide range of Towels

Addross:P-417 Nisar Colony,Samundri Director Marketing: Muhammad Haroen Director : Muhammad Hammad
Road, Faisalabad, Pokistan haroonsharooncorporation.com hammadehareoncorporation.com
PH:+92-41-26460788, 2660888 Cell: +92-321-58588688 Cell: +92-3066646188
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Bedding
Cushion
Window
Kitchen
Sofa cover

Towel

5-Km, Mishat Avande [OfF 22 Km Fa)
Lahora-Pakistan O
Emailiinfo_u3&Enishatmills.com
Webhiwent nishatmilisiid. com



KOHINOOR
TEXTILE MILLS LIMITED

"OUR !
PRODUCTS :
o?
Yarns r 1 Grige Cloth & Finished Products
« Cotton Yarn « Dobby y ,-'"Gomfortar set / Quilt set
- Tencel Yarn « Jacquards . Y ' /= Duvet cover/ Quilt cover
"+ Blended Yam ¥ » Processed Fabi " Sheet:Set
» Special Fibers | * Bleached Dequ&twe pillows
: ! « Dyed dow curiains
+ Printed + Shower curtains
* Table Linen

= Pet bedding mm

Kohinoor Textile Mills Limited

Peshawar Road.Rwalpindi - 46000, Pakistan

Phone: +92 (0)51 549 5328-32 | Fax: +92 (0)51 549 5304
www.kmlg.com/ktml/
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Authenticating
the Legacy of )
Egyptian Cotton™ EGYPTIAN COTTON

Cotton Egypt Association™ strives to protect and
promote the value added of the Egyptian Cotton™
identity in supply chains end-to-end. Its alliance with
Bureau Veritas CPS marks a global leadership in testing,
inspection and certification (TIC) services alongside its
exclusive DNA testing procedure to protect buyers
from any false Egyptian Cotton™ labels.

Cotton Egypt Association
22, Syria Street, 3rd Floor
Mohandessine, Giza, 12411, Egypt
Tel +20-2-37498037
Fax +20-2-37498038
info@cottonegyptassociation.com
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Solid, Simple, Smart, Cost Effecient: ,
Advanced Reliability In Compressed Air

% Saviour Impex

info@markcompressor.pk
www.markcompressor.pk
+92-300-8400206
+92-42-7186357

25-B, XX - Block , Phase-lll,
Khayaban-e-Igbal, D.H.A,
Lahore- Pakistan

www.markcompressor.pk
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HEAD OFFICE:

208 Chak Road Zia Town, Faisalabad Pakistan

T: +92 41 8520771 F:+ 92 41 8520770

MILLS:

Z-k.m.Chak Jhumra Road Khurrianwala, Faisalabad Pakistan
T: +92 4] 4360645 F:+92 41 4364155

CONTACT:

gauhar@gohartextile.com _
www.gohartextile.com « infol@gohartextile.com Ii
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South Asia’s

Largest Biannual
Textile Industry Fair
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www.textileasia.com.pk

10-12 March 2023

Karachi Expo Centre, Pakistan
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Ecommerce Gateway Pakistan (Pvt) Ltd.
Pakistan’s Largest Trade Fair Owners & Organizers Group

Owner & Organizer

§) - For Booking & Details:
Ecommerce//)Ufly +92-300-0568717 (+92-21) 3870-9970 (+92-21) 111-222-444 h Textile Times
palistan (P Ltd = www.textileasia.com.pk - Email: info@textileasia.com.pk

www.ecgateway.col
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Celebrating the incredible era of towel transformation, from an ordinary
product this has now become fashion merchandise. Woven with different
blends, colored with some extraordinary finishes has made this product

range more elegant.

Sede®

“Elegance is the only beauty amfori @ BsC
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that never fades. OEKO-TEX ®

IRSPIRING CONFIDENCE
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Head Office: 201,131/1 2nd Floor, Speedy Tower, Defence Phase-1 Karachi-75560, Pakistan.
Manufacturing Facility: LE 28, 28/1, 28/II Landhi Industrial Area Karachi.

Tele: +92 21 35392273, Fax: +92 21 35392274

Email: info@fatimaweavingmills.com

www.fatimaweavingmills.com
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FUJIAN BAIYUAN MACHINERY CO.LTD
o khantexintl@gmail.com,info@khantex.gu ADD: NO. 932 NANHUAN ROAD, WUXING COMMUNITY, CHANGTAI STREET,

+92 51 2855125 | +92 300 976 60 99 LICHENG DISTRICT, QUANZHOU , FUJIAN , CHINA
MOB/WHATSAPP/WECHAT:+86-18750553793
WEBSITE: WWW.BAI-YUAN.COM

. 3 END FLEECE / SINGLE JERSEY / INTERLOCK
\ / RIB CIRCULAR KNITTING MACHINE »»»

3 THREAD FLEECE CIRCULAR KNITTING MACHINE

This machine can produce french terry, french twill terry. It can be processed into french fleece by
napping.

SINGLE JERSEY CIRCULAR KNITTING MACHINE

Finished structure makes the Cylindgijgplaag more convenient. With different setting of cams and
needles, this machine can be used to produce different fabrics such as silk cover cotton, small stripe

fabric, single/double pique mesh, cave and convex cloth,single fleece, twill fabric.

SINGLE JERSEY AND 3 END FLEECE MACHINE CONVERSION

By replacing cylinder, changing the setting of cams and needles, this machine also can work as single

jersey knitting machine, terry knitting machine.
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editorial
Dear Readers,

Welcome to the “Textile Times” January Edition 2023 & a very happy
new start of the year. This Edition is dedicated to Home Textiles.

As the new year starts, the uncertainty in the Textile business prevails
globally. Covid 19- may be gone but it left its long-lasting effects for the
industry, the biggest challenge is international inflation, shortage of
food, raw material, energy prices & spares. The cost of doing business
has drastically increased.

The business situation in the three Asian regions and Europe remained
especially poor. In North and Central America, the business situation
has improved again markedly. Except for the textile machinery segment
that still benefits on average from a long order backlog, all other
segments found themselves in negative business situations, especially
fibre producers and spinners.

Global business expectations have remained negative but ‘stabilized’
around -10 percentage points (pp) since July 2022. Expectations have
improved significantly in South Asia to +10pp, and Europe to -30pp.
Business expectations in all segments remain negative territory with
four out of seven recording improvements.

‘Weakening demand’ is by far the biggest concern in the global textile
industry, followed by the root causes of demand reduction, namely
high energy and raw material prices which lead to high inflation rates.
Good news is that logistical costs are not much of a concern anymore.
Concerns about geopolitics on the other hand have increased again in
the past two months.

The global textile market grew from $573.22 billionin 2022 to $610.91
billion in 2023 at a compound annual growth rate (CAGR) of 6.6%. The
Russia-Ukraine war disrupted the chances of global economic recovery
from the COVID-19 pandemic, at least in the short term. The war
between these two countries has led to economic sanctions on multiple
countries, a surge in commodity prices, and supply chain disruptions,
causing inflation across goods and services and affecting many markets
across the globe. The textile market is expected to grow to $755.38
billionin 2027 at a CAGR of 5.5%.

The first fair of the new year, “Heimtextil” at Messe Frankfurt will open
its doors between 10th to 13th January 2023, where approx.; 1550
companies will exhibit from 113 countries, in 12 Halls. From Pakistan
262 companies are exhibiting at the Heimtextil, many of the exhibitors
complained their visas for Germany has been delayed, rejected or
issued for few days. This heimtextil will be held after three years on the
same traditional scheduled dates. The exhibitors are worried due to the
Shrinkage in the Home Textiles demand internationally.

@extile Times January Edition 2023
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SHOW

The Home Textiles or Apparel Industry drives the back ward
downstream Textile production, if there is demand and orders
then it will be a healthier effect of spinning, weaving, dyeing,
printing & finishing.

Electricity and gas are at the heart of European textile
manufacturers’ concerns as 2023 is about to begin. Default risks
are at their highest, while some factories are urgently trying
to equip themselves with solar panels. The gas and electricity
crisis are also a source of tension within the European textile
industry: some countries, like Spain and Portugal, have been able
to decouple electricity prices from gas prices, so as to minimise
energy bill increases. A distortion of competition that is causing
for example French producers to gnash their teeth in anger.
Bangladesh, Pakistan, India, Myanmar and Vietnam have
benefited from the situation, but China began easing its Covid
restrictions in December 2022, and this may well change the
outlook for 2023.

Buyers, caught between a desire to source closer to home and the
pragmatic impulse to minimise the budgetary impact of rocketing
costs, are therefore faced with complex choices at the start of
2023.

Orders are increasing more in value than in volume, so that
manufacturers are beginning to worry that volumes will continue
to stagnate even when production costs will eventually fall. A
scenario that would undermine their profitability.

Challenged in terms of energy, raw materials and sourcing, the
textile industry is also facing the ultimate arbiter in times of crisis:
consumers. De consumption as a choice, made by individuals
wishing to consume less but better, is now going hand in hand with
the forced de consumption triggered by inflation. Apparel and
footwear are no longer priorities for consumers. A reality whose
impact will eventually be felt across the entire textile and apparel
supply chain.

Although, the current situation is not promising for the Home
Textile Industry for a break-through, we wish all the exhibitors,

visitors, buyers & traders best of luck and a very successful show.

Waseem J. Khan
Editor-in-Cheif
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PAKISTAN’S COTTON ARRIVAL DROPS
40% IN AUG-NOV 2022

____________

16 Dec 22

Pakistan’s cotton arrival contin-
ued to show a declining trend as
heavy rains and floods in the main
cotton-producing states spoiled
the crop. Total arrival in the first 4
months of the current marketing
year 2022-23 (August-July) was
down by 40.28 per cent compared
to the same period in the last sea-
son. The arrival fell 37.13 per cent
year over year (YoY) in November
2022.

Cotton arrival was 42,80,500 bales
of 170 kg in August-November

2022, down 28,87,618 bales com-

T

pared to 71,68,118 bales in the
same period last year, according to
a report on cotton arrival during the
new marketing year by the Pakistan
Cotton Ginners Association (PCGA).
The arrival went down from 911,099
bales in November 2021 to 572,807
bales in November 2022, recording
afall of 37.13 per cent. November is
the peak arrival month in Pakistan.
The state-wise arrival report also
shows the impact of floods and
heavy rains in November and pre-
vious months. Cotton arrival in

the Sindh province—where floods
affected the most—was noted at
17,65,333 bales during August-No-
vember 2022, down 49.40 per cent
compared to 34,89,102 bales in the
corresponding period of last sea-
son.

Cotton arrival was 31.63 per cent
lower in Punjab, which had record-
ed an arrival of 25,15,167 bales in
the first four months of the current
season against 36,79,016 bales of
the corresponding period of last
year.

BRUCKNER GMBH & c0. K6

Germany

BRUECKNER TROCKENTECHNIK

Benzstrasse 8-10 71229 Leonberg

Phone: +497152120
Fax: +49 7152 12 9254
E-Mail: mail@brueckner-textile.com
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BRAZIL'S COTTON EXPORTS WORTH
$3.4 MN IN JAN-NOV 2022; UP 15% YOY

09 Jan 23

Cotton represents Brazil's sev-
enth-largest export product in terms
of value and in the marketing year
2021-22, 1,680 tonnes were export-
ed, generating more than $3.2 bil-
lion, according to the country’s cot-
ton producers’ association ABRAPA.
Cotton exports were worth $3.4 mil-
lion between January and Novem-
ber 2022, up by 15 per cent year-on-
year.

Brazil provides a fifth of the world’s
cotton supply, making it the second
largest cotton exporter in the world.
ABRAPA said Asia imports 99 per

cent of the output, with China (27
per cent), Vietnam (16 per cent),
Turkey (13 per cent) and Bangla-
desh (12 per cent) being the main
costumers, followed by Pakistan,
Indonesia, Malaysia, South Korea,
India and Thailand, a Latin Ameri-
can news outlet reported.

“Through research, technology, ge-
netics, field management, and pre-

cise laboratory verification equip-
ment, we have improved the quality
of our products every year. Today
we can say that we are on the same
level as the best kinds of cotton in
the world, with large-scale produc-
tion”, said ABRAPA director of inter-
national relations Marcelo Duarte.

Along with ABRAPA, the country’s
export promotion agency ApexBra-

sil runs Cotton Brazil, a programme
to promote Brazilian cotton global-
ly and supports cotton producers in
reaching foreign markets.

More than 70 per cent of the cotton
exported in the first eleven months
of last year came from companies
supported by Cotton Brazil.

GERMANY'’S RETAIL TURNOVER EXPECT-
ED TO SHRINK 0.3% YOY IN ‘22: DESTATIS

09 Jan ‘23

Germany’s real (price-adjusted)
retail turnover is expected to de-
cline by 0.3 per cent in 2022, as
compared to 2021, according to
an estimate of the Federal Statisti-
cal Office (Destatis). The country’s

nominal retail turnover is estimat-
ed to be 8.2 per cent higher year-
on-year (YoY). In retail trade, the
difference between the results in
real and nominal terms reflected
Germany’s inflation rate at plus 10
per cent in November 2022.

Germany’s retail turnover in No-
vember 2022 increased by 1.1 per
cent month-on-month (MoM) in
real terms, while the turnover in-
creased by 1.3 per cent MoM in
nominal terms. The country’s real
retail turnover decreased by 5.9

Orient

TEXTILE MILLS

Address: Plot#501, National Highway
Karachi, Sindh, Pakistan

Telephone: +92 311 1163163
Email: sales@shopatorient.com
www. orient-textile.com
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per cent in November 2022, as compared to Novem-
ber 2021, while the turnover increased by 4.8 per cent
YoY in nominal terms.

In 2021, Germany saw the highest annual turnover

CHINA’'S FOREX
SLIGHTLY IN D

09 Jan ‘23

China’s foreign exchange reserves increased
by 0.33 per cent month-over-month (MoM)
towards the end of December 2022 to touch
$3.1277 trillion, as per the State Administration
of Foreign Exchange. The boost in foreign ex-
change reserves was credited to the impact of
both asset price changes and currency transla-
tion.

The East Asian country’s foreign exchange re-
serves are anticipated to remain stable overall

heimtextil

GLOBAL NEWS

ever achieved in the country’s retail trade since the
start of the time series. In that year, turnover grew a

real 0.8 per cent on 2020 and 5.6 per cent on 2019.

RESERVES RISE
ECEMBER 2022

due to the potential, vitality, and resilience of
the Chinese economy. The fundamentals sup-
porting the nation’s long-term growth have
continued to be robust, various Chinese media
reports quoted the regulator as saying.
Moreover, it was noted that along with the drop
in the prices of global financial assets, the US
dollar index declined because of the expecta-
tions of major economies, global microeconom-
ic data, and the monetary policy in December
2022.

Orient

TEXTILE MILLS

Address: Plot#501, National Highway
Karachi, Sindh, Pakistan

Telephone: +92 311 1163163
Email: sales@shopatorient.com
www. orient-textile.com
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DERS DROP BY 5.3% MOM IN NOV 2022

09 January ‘23

Germany’s real (price adjusted) new or-
ders in manufacturing decreased by 5.3
per cent month-on-month (MoM) on a sea-
sonally and calendar adjusted basis in No-
vember 2022, as per the Federal Statistical
Office (Destatis). Excluding large-scale or-
ders, there was a decline of 2.9 per cent.
New orders fell by a calendar adjusted 11.0
per cent year-on-year (YoY) in November
2022 —reaching their lowest level since
July 2020.

Foreign orders went down by 8.1 per cent,

which is crucial for the current fall of new
orders in manufacturing. Thereby, new or-
ders from the euro area decreased by 10.3
per cent and new orders from other coun-
tries sank by 6.8 per cent compared to Oc-
tober 2022. At the same time, domestic or-
ders fell by 1.1 per cent, according to the
provisional results of the Destatis.

The producers of capital goods recorded a
sharp decrease of 8.5 per cent (excluding
large-scale orders, -3.7 per cent). Produc-
ers of intermediate goods saw a fall in new
orders of 0.9 per cent. Regarding consumer

BRUECKNER Trockentechnik
GmbH & Co. KG

Benzstrasse 8-10 71229 Leonberg
Germany

@) BRUCKNER

Phone: +497152120
Fax: +49 7152 12 9254
E-Mail: mail@brueckner-textile.com
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goods, orders went down by
0.7 per cent. After revision
of the provisional results,
new orders increased by 0.6
per cent in October 2022 on
September 2022 (provision-
al figure: +0.8 per cent).

According to provision-

heimtextil

al figures, real turnover in
manufacturing (seasonally
and calendar adjusted) in-
creased by 2.1 per cent in
November 2022 compared
with October 2022. As re-
gards October 2022, revi-
sion of the preliminary fig-

GLOBAL NEWS

ures resulted in a decline of
0.4 per cent compared with
September 2022 (provision-
al figure: -0.2 per cent).
Compared with November
2021, turnover was a cal-
endar adjusted 3.5 per cent
higher.

7.2% GDP GROWTH PROJECTED FOR VI-
ETNAM IN 2023: STANDARD CHARTERED

07 January ‘23

Vietnam’s economy will
continue to vigorously ex-
pand this year due to strong
recovery last year, accord-
ing to Standard Chartered,
which recently forecast

a gross domestic product
(GDP) growth of 7.2 per cent
for the country in 2023 and
slow down to 6.7 per cent in
2024. The bank’s projection
is 0.7 per cent higher than
the government’s target.

The 6.5 per cent growth
target by the government
is a big challenge when the
global economy is at risk
of recession, experts feel.
Domestic inflationary pres-
sures are high, while busi-
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nesses find it difficult to
maintain and expand pro-
duction.

But Standard Chartered
still believes in Vietnam’s
strong growth potential in
the medium term, said Tim
Leelahaphan, its econo-
mist for Thailand and Viet-
nam. Though certain major
macro indicators started
slowing down in the fourth
quarter last year, he said
they remained strong. Be-
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sides, retail sales grew well
in the second half last year,
fuelling confidence in the
domestic market. Trade bal-
ance is likely to improve,
with exports facing global
challenges and imports de-
clining. Disbursed foreign
direct investment is set to
grow further, but the out-
look will depend on the
global economy, according
to a Vietnamese media re-
port.
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The bank sees inflation as
a threat to the country’s
continued recovery this
year. Inflation is projected
to increase throughout the
year, reaching around 6 per
cent in the final months of
the year and averaging 5.5
per cent in both 2023 and
2024. Fiscal deficit is like-
ly to continue in 2023 that
could prompt inflation to
rise during the vyear, the
bank added.

18 BANGLADESHI HOME TEXTILE MAKERS

TO TAKE PART IN ‘HE

January 3, 2023

»

IMTEXTIL FRANKFURT’

Desk Report: A total of 18 Bangla-
deshi home textile manufacturing
companies will take part in the
four-day trade show ‘Heimtextil
Frankfurt 2023’ to be held in Ger-
many from January 10 to 13.

Among the Bangladeshi exhibitors,
some companies, including Debo-
nair Padding and Quality Solution,
Jaantex Industries and Innovating
Fabric Ltd, will take part under Ex-
port Promotion Bureau (EPB) pa-
vilion while the other companies,
including ACS Textiles, Karupannya
Rangpur, Momtex Expo, Zaber and

Zubair and Shabab Fabrics,
will participate directly,
said a press release. This
vear Karupannya Rangpur
and Neel Nagar Industries
are located in Hall 06, dis-
playing high-end Jute prod-

ucts and polyester staple
fibre products respectively.
ACS Textiles has the larg-
est booth from Asia in Hall
10.2 while Momtex Expo
and Premier 1888 limited,
Zaber and Zubair will also

showcase their products in
the premium hall. Upcom-
ing home textile fairs are
in Shanghai, New Delhi and
New York.

RETECH

Retech Aktiengesellschaft
Lindenmattstrasse 16
CH-5616 Meisterschwanden
Switzerland

Phone:+4156 676 66 33
Fax:+4156 676 66 36
E-Mail:info@retech.ch

27



@extile Times January Edition 2023

heimtextil

EXHIBITIONS & ASSQCIATIONS

ISPO 2022 FREUDENBERG PRESENTS
SUSTAINABLE INNOVATIONS FOR OUTDOOR

CLOTHING

December 23, 2022

With optimum functionality and
perfecting the fit, Freudenberg
Performance Materials Apparel
(Freudenberg) has positioned
as a key partner to the sports
industry. As one of the world’s
leading specialists in woven,
knitted and non-woven inter-
linings and thermal insulation,
the company presents sustain-
able solutions for sportswear
and related product segments
of all kinds.

With comfortemp® brand ther-
mal insulations and the Active
Range, Freudenberg presents
a complete package for out-
door and sportswear for winter
sports: thermal insulations, in-
terlinings, tapes, lining fabrics
and adhesive solutions. High-
lights include: comfortemp®
protect HO 15x GRS The highly
durable padding provides good
warmth retention as well as
high wearing comfort and with-
stands 25 cycles of industrial
laundering. With a fiber con-
tent of at least 20 percent recy-
cled PET bottles, comfortemp®
protect HO 15x is certified ac-
cording to the Global Recycling
Standard (GRS). comfortemp®
soft HO 80x The wadding offers
the tailor-made solution for
sustainable sports and outdoor

e .

applications. Made from 100
percent recyclable polyamide
fibers (PA 6), comfortemp?® soft
HO 80x carries the ‘Gold level
Health’ certificate — awarding
unlimited recyclability for a
continuous and consistent cir-
cular economy. ISPO Textrends
Award nomination for comfor-
temp® nature Lyocell HO 60x
comfortemp® nature Lyocell HO
60x has a variety of extraordi-
nary performance characteris-
tics as a high warmth retention,
bacteria inhibiting and fast
drying, furthermore water re-
pellent. High wearing comfort
and the assurance of a perfect
moisture balance characterize
the volume fleece as ideal for
the application in sportswear.
High transparency in terms of

AND ACTIVE WEAR

sustainability Freudenberg is
presenting its entire European
and global product portfolio
from its ‘House of Sustainabil-
ity’ at ISPO. The company is
consequently taking a pioneer-
ing role in the transparent pre-
sentation of its entire portfolio
of sustainable solutions. The
‘House of Sustainability’ sup-
ports Freudenberg in minimiz-
ing its ecological footprint and
maximizing its ecological hand-
print. For this purpose, the
company’s own manufacturing
processes are designed to mini-
mize the impact on the environ-
ment. In addition, products are
developed to help customers
with sustainably.
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International Textile Industry Statistics n°64/2021

Slight capacity growth and higher fibre consumption

ITMF (International Textile Manufacturer Federation (www.itmf.org) has published its report on
International Textile Industry Statistics (ITIS) on productive capacity and raw materials consumption in
the short-staple organized (spinning mill-) sector in virtually all textile-producing countries in the world.

The global number of installed short-staple spindles has grown from 219 million units in 2020 to 225
million units in 2021 (see Fig. 1). The number of installed open-end rotors slightly increased from 7.9
million to 8.3 million (see Fig. 2). These positive trends contrast with the previous years; mainly because
capacities are growing in Asia & Oceania again, led by China. The tendencies observed in other regions
are stable. The number of installed air-jet spindles increased in all regions in 2021.

Global Installed Capacities and Raw Material Consumption in the Short-Staple Organized (spinning mill-) Sector
of the Textile Industries (1991-2021)

Fig 1: Global Ring Spindle Capacities Fig 2: Global Open-End Rotor Capacities
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The substitution between shuttle and shuttle-less looms continued in 2021. The number of installed
shuttle-less looms increased from 1.62 million in 2020 to 1.72 in 2021 (see Fig. 3) while installed shuttle
looms reached 927 thousand. Total raw material consumption in the short-staple organized sector is back
to expected levels after the pandemic and increased from 41,4 million tons in 2020 to 45,6 million tons
in 2021 (see Fig. 4). Consumption of raw cotton, synthetic, and cellulosic short-staple fibers increased by
+14%, +4%, and +11%, respectively.

Find more on itmf.org.
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ONTEX RECEIVES CDP ‘A’ RATING FOR
CLIMATE ACTION

heimtextil

Cotton, Fiber, Non-Woven & Technical Textiles

22 December 2022

AALST— Ontex has received the
prestigious top ‘A’ rating for lead-
ership in corporate transparen-
cy and performance on climate
change from global environmental
non-profit Carbon Disclosure Proj-
ect (CDP). Improving on the scores
achieved in 2021, Ontex received
its top climate action rating thanks
to the transparency on its lean in-
ternal climate action governance,
reducing carbon emissions from
its operations by 40% between
2021 and 2020 and sourcing more

than 90% of the electricity used in
its plants worldwide — 100% in its
European plants — from renewable
sources. Welcoming the accredita-
tion, Gustavo Calvo Paz, CEO of On-
tex said: “This top rating from CDP is
a great endorsement for us and our
customers, who are decarbonizing
supply chains to ensure long-term
business success. We nearly halved
our Scope 1-2 carbon emissions in
one year, primarily use renewable
electricity in our facilities, and have
set science-based targets. We look
forward to continuing our journey
toward net zero emissions.”

CDP’s annual disclosure process is
widely recognized as the gold stan-
dard of corporate environmental
transparency. In 2022, over 680
investors with over US$130 trillion
in assets and 280 major purchas-
ers with US$6.4 trillion in procure-
ment spend requested companies
to disclose data on environmental
impacts, risks and opportunities
through CDP’s platform.

Ontex’s climate action efforts are
part of the company’s 2030 sus-
tainability strategy, which also in-
cludes actions to improve forestry
management and other measures
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to build consumer trust by improv-
ing transparency and sustainability
in the supply chain.

This year, Ontex reconfirms its posi-
tive CDP B score for sustainable for-
estry. Sustainable forestry is key to

heimtextil

Ontex because forests provide the
paper fluff and pulp for the com-
pany’s personal care products. On-
tex sources 100% of its fluff from
controlled or certified sources. The
company invests in a monitoring
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system to identify the sources of
its agricultural raw materials. Mon-
itoring sources enables Ontex to
support suppliers with sustainable
practices.

MYCELIUM LEADER ACQUIRES DUTCH
PLANT

20 December 2022

GREEN ISLAND - Ecovative is ac-
quiring Lambert Spawn Europa, a
mushroom spawn production facil-
ity in the Netherlands, from Penn-
sylvania-based Lambert Spawn
Company.

The purchase vertically integrates
a major source of mushroom sub-
strate — mixtures of raw agricultur-
al products inoculated with spe-
cialised mushroom strains — within
the operations of the developer
of mycelium materials and prod-
ucts. The Lambert line supports
Ecovative’s rapid expansion inter-
nationally as both a producer and

supplier to other mycelium com-
panies. The Dutch plant will con-
tinue producing spawn to serve
its list of existing clients and also
produce proprietary blends of
substrate used to grow mycelium
materials to support Ecovative’s
Forager and Mushroom Packaging
divisions, as well as the My For-
est Foods and My Bacon brands,
and a growing list of licensee
companies. Forager will use the
substrate to supply natural my-
celium materials for the fashion
and apparel industries, such as

leather-like hides and high-per-
formance foams, and Mushroom
Packaging will use the substrate
to produce composite materials
used to replace plastic foam pack-
aging. “Ecovative is committed to
providing the world’s best myceli-
um technologies,” says Eben Bay-
er, Ecovative’s CEO and co-found-
er. “We’re working closely with
Lambert and the facility’s team of
industry professionals to continue
providing existing clients with the
same quality products they know
and love. This acquisition also po-

sitions our company to ensure the
highest quality of feedstock for a
wide range of new mycelium ma-
terials, enabling the best possi-
ble products and the capacity to
supply our quickly growing global
network of customers and licens-
ees as they continue to expand
over the coming years. Ecovative
already operates the largest pro-
duction plant for mycelium ma-
terials in the world, at its base of
operations in Green Island, New
York.
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UNPRECEDENTED DEMAND FOR
CI-RCULOSE

18 December 2022

STOCKHOLM - Renewcell, the
Swedish textile-to-textile recycling
pioneer, is already in a sold-out
situation. The company only com-
menced construction of its first
plant in July 2021 and inaugurated
it in November this year, but during
December it has sold the last of its
planned annual 60,000 tons of pro-
duction in 2025. During 2021, the

heimtextil

company announced a long term
commercial collaboration with Kel-
heim Fibres and has now signed an
agreement with Lenzing, which will
purchase up to 80,000 to 100,000
tons of Renewcell’s 100% recycled
textile Circulose dissolving pulp
over a five-year period, Circulose is
made from 100% textile waste such
as old jeans and production scraps
into dissolving pulp which can be

Cotton, Fiber, Non-Woven & Technical Textiles

turned into new high-quality tex-
tiles and nonwovens.“We're only
getting started,” said Patrik Lund-
strom, CEO of Renewcell. “With the
support of our partners we’ll scale
to recycle the equivalent of 1.8 bil-
lion t-shirts by 2030 initially by dou-
bling the recycling capacity at our
first plant in Sweden.”

THE EU TEXTILES INDUSTRY STATEMENT ON
THE ENERGY CRISIS

16 December 2022
Update Brussels 20 December
2022: “We welcome vyesterday’s

news that the European energy
ministers reached an agreement on
a price cap for natural gas whole-

sale prices. While this is certainly a
step in the right direction, we feel
that the agreed price cap of 180€/
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MWh is still too high. The Europe-
an nonwovens industry is suffering,
and this will not be enough to en-
sure competitiveness at an inter-
national level,” said Murat Dogru,
EDANA’s General Manager. EDANA
urges European energy ministers,
as well as The Council of the Euro-
pean Union, to adopt a more mean-
ingful price cap; ideally no higher
than 80€/MWh.

The EU textiles industry is highly
concerned about the potential loss
of competitiveness, caused by the
EU’s inaction of the energy crisis,
and Chinese and US subsidies to
domestic industry. The following
joint statement was produced in
partnership with the Association
of Users of Synthetic and Artificial
Filament Yarns (AIUFFAS), the Euro-
pean Man-Made Fibres Association
(CIRFS), the European Apparel and
Textile Confederation (EURATEX),
the European Federation of Cotton
and Allied Textiles Industries (EU-
ROCOTON) and the International
Fur Federation (IFF).

Brussels, 16 December 2022 — Fol-
lowing yesterday’s European Coun-
cil summit and its conclusions on
the measures to tackle the energy
crisis, the European textiles indus-
try is extremely concerned about
the fast loss of competitiveness of
Europe and demands urgent action
to save the industry.

The chain of factors determining
this sharp decline in our compet-
itiveness is twofold. First, the en-
ergy cost in Europe is more than 6
times higher than in the US, China,
and neighbouring countries. This
factor alone has almost erased the
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business case for producing in the
EU. At present, many textiles and
clothing companies are producing
at net loss or have shut down pro-
duction. The industrial conditions
have worsened in such a way that
there is no business case to invest
in Europe or buy products pro-
duced or processed in the EU. It is
only the sense of responsibility of
our entrepreneurs towards the Eu-
ropean society that is keeping the
plants and production running.
Secondly, while the EU is passive
and extremely slow in articulating
a credible and effective response
to the energy crisis, our main in-
ternational competitors and trade
partners (China, India and the US
respectively) have developed com-
prehensive state-aid frameworks
for their domestic industry despite
not being affected by this crisis
at all. The latest example is the
369-billion-dollar scheme of the In-
flation Reduction Act rolled out by
the Biden administration.

Recent trade data [1] already indi-
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cate a loss of global competitive-
ness: imports to the EU have grown
tremendously in 2022 (+35% year-
to-date). It is also evident that the
surge in imports goes in parallel
with the surge of natural gas price.
It is expected that energy prices will
remain high and volatile, opening
the door for imports to gain sub-
stantial market shares in the EU.

The chart indicates the develop-
ment of the Title Transfer Facility
(TTF) until September 2022 since
Eurostat data for Q4 2022 has not
been published yet. The EU textiles
industry, is aware that the mar-
ket situation has eased somewhat
since in the past months, but the
crisis remains because gas prices
are still extremely high in compar-
ison to last year. This suggests that
the current loss of competitiveness
of the EU manufacturing will not be
recovered even with lower energy
prices, unless measures are taken
to correct the unlevel playing field
on which the EU industry has to op-
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erate in the international markets.
Only with an ambitious and com-
prehensive relaunch plan at EU lev-
el, Europe will be able to restore its
credibility as a global manufactur-
ing powerhouse and investments.

If the status quo is maintained, not
only the EU will not be able to re-
cover its competitive position on
the global business stage, but it will
also fail its plans to reach zero-net
emissions and achieve circularity.
It is evident that these ambitions
— that our industry is passionately
supporting — need massive capital
investments. However, in the cur-
rent scenario we can only expect an
investments diversion to markets
where governments are actively
supporting those investments and
energy costs are much lower — re-
gardless of their fossil- or non-fossil

Oct 2020

EU T&C Trade and Natural gas prices

(monthly evolution 2020-2022)

Jan 2021 Apr 2021 Jul 2021

origin.

Our members — the whole value
chain, from fibres, nonwoven, to
fabrics, clothing manufacturers —
are facing unprecedented pressure
deriving from the current geopo-
litical situation, the new macro-
economic conditions and unfair
competition from third states. The
situation is going to worsen if no
emergency action is taken, espe-
cially because a recession is expect-
ed in the coming months.

The main structural component of
the EU manufacturing are SMEs:
these are economic actors that are
particularly exposed to the current
crisis as they do not have the finan-
cial leverage to absorb the impact
of energy prices for much longer.
Urgent EU action is needed to en-
sure their survival.

Oct 2021
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THE EU TEXTILES INDUSTRY, CALLS
ON THE EU POLITICAL LEADERS IN
THE COMMISSION, IN THE EUROPE-
AN COUNCIL AND IN THE NATION-
ALCAPITALSTO:

1. Raise the ambition and
adopt a comprehensive approach
at EU level: energy, state-aid and
trade policy must be brought to-
gether in a single strategy with con-
crete emergency solutions and with
a clear SME dimension;

2. Let all hesitations aside and
adopt a meaningful price cap on
natural gas wholesales, that should
be ideally no higher than 80 euro/
MWHh. In parallel, it should also be
ensured that electricity prices are
brought to a sustainable price level;
3. Change the European pos-
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ture on state-aid, even temporarily.
An ambitious plan of investments
and state-aid in green technologies
to support the industrial transition
should be rolled out.

Such a plan, however, should not be
conceived as a retaliation against
our most necessary and like-mind-

heimtextil

ed trade partners. Access to finance
and markets must be safeguarded
for all those actors who are capable
and willing to invest in Europe, on
the basis of reciprocity. In  these
challenging times for geopolitical
stability, ensuring strong trade ties
with our traditional allies and part-
ners is of utmost importance. The
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roll-out of an investment and state
aid plan should not interfere, but
rather support, the dialogue with
the US (and other partners) and the
deepening of our trade and invest-
ment partnership. Such a dialogue
should be accelerated in the con-
text of the TTC as well as at WTO
level.

EXXONMOBIL LOOKS TO DOUBLE EARNINGS
BY 2027

15 December 2022

IRVING — ExxonMobil, one of the
largest publicly-traded interna-
tional energy and petrochemical
companies and a major supplier of
polyolefin resins to the nonwovens
industry, has announced that it will
commit $17 billion in investments
aimed at emission reductions in its
new five-year plan to 2027.

This, however, constitutes only a
relatively modest portion of the
$100-150 billion the Texas corpo-
ration plans to make in capital ex-
penditures over the same five-year
period.

The plan is expected to double

earnings and cash flow potential
by 2027 compared to 2019 and
supports the company’s strate-
gic priorities, which include lead-
ing the industry in shareholder
returns, earnings and cash flow
growth as well as cost and capi-
tal efficiency — while also achiev-
ing reductions in greenhouse gas
emissions intensity.

“Our five-year plan is expected to
drive leading business outcomes

and is a continuation of the path
that has delivered industry-lead-
ing results in 2022,” said Darren
Woods, chairman and chief execu-
tive officer. “We view our success
as an ‘and’ equation, one in which
we can produce the energy and
products society needs —and — be
a leader in reducing greenhouse
gas emissions from our own oper-
ations and also those from other
companies. The corporate plan

reflects that view, and the results
we’ve seen to date demonstrate
that we’re on the right course.”
Investments in 2023 are expected
to be in the range of $23 billion to
$25 billion to help increase sup-
ply to meet global demand. The
company also remains on track to
deliver a total of approximately
S9 billion in structural cost reduc-
tions by year-end 2023 compared
to 2019.
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Upstream earnings potential is
expected to double by 2027 com-
pared to 2019, resulting from
investments in high-return, low-
cost-of-supply projects. More
than 70% of capital investments
will be deployed in strategic devel-
opments in the US Permian Basin,
Guyana, Brazil, and LNG (lique-
fied natural gas) projects around
the world. By 2027, Upstream
production is expected to grow
by 500,000 oil-equivalent barrels
per day to 4.2 million oil-equiv-
alent barrels per day with more
than 50% of the total to come
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from these key growth areas. Ap-
proximately 90% of Upstream in-
vestments that bring on new oil
and flowing gas production are
expected to have returns great-
er than 10% at prices less than
or equal to $35 per barrel, while
also reducing Upstream operated
greenhouse gas emissions intensi-
ty by 40-50% through 2030, com-
pared to 2016 levels.

“We’re aggressively working to
reduce greenhouse gas emissions
from our operations, and our
2030 emission-reduction plans
are on track to achieve a 40-50%

Cotton, Fiber, Non-Woven & Technical Textiles

reduction in upstream green-
house gas intensity, compared to
2016 levels,” said Woods. “We
will continue to advocate for clear
and consistent government pol-
icies that accelerate progress to
a lower-emissions future. At the
same time, we’ll continue to work
to provide solutions that can help
customers in other industries re-
duce their greenhouse gas emis-
sions, especially in higher-emit-
ting sectors of the economy like
manufacturing, transportation
and power generation.”

COTTON MAY BE 3RD MOST VALUABLE EX-
PORT COMMODITY FOR AUSTRALIA IN 2022

o T o, .

22 December 2022
Australian cotton is forecast to be-
come the third most valuable ex-

port commodity after wheat and
beef, in a year that also witnessed a
record export result for one month.

Official figures from the Australian
Bureau of Agricultural and Resource
Economics and Sciences (ABARES),
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reveal that in August 2022, nearly
$866 million of cotton was export-
ed alone—almost double the en-
tire amount of cotton exported in
2020—just two years earlier.

“In calendar year 2020, $455 mil-
lion of cotton was exported to var-
ious offshore markets. That was
reflected in the drought-impacted
2019-20 yield of less than 590,000
bales which was the worst result
in recent history,” Cotton Australia
CEO Adam Kay said in a press re-
lease. Kay said the drought stands in
stark contrast to the flooding which
made it difficult to get the 21/22
crop off, also meaning considerable
losses from downgrades in some
areas and making it even more diffi-
cult getting the 22/23 crop planted,
resulting in lost winter crops. “Our
thoughts go out to all those grow-
ers facing losses and hardship,” he
added ABARES figures show $1.9
billion worth of cotton was export-
ed in 2021; however, from January
to August 2022, $2.046 billion was
exported, representing 562,270
tonnes. “Our forecast for the 2022
crop was around 5.2 million bales

and we exceeded that with a result
of 5.5 million. What we are seeing
here is the result of some harvest-
ing delays due to the wet weather,
and also some earlier issues with
shipping and container availabili-
ty. The good news is those bottle-
necks and container shortages are
showing signs of easing and that
should ensure an easier passage
of our cotton to the various over-
seas markets,” Kay said.Efforts to-
wards clearing the backlogs and
overcoming challenges, along with
the international marketing of our
cotton through Australian Cotton
Shippers Association members, has
seen export forecasts for 2022/23
reach $7.0 billion. However, that is
expected to be reduced given the
flooding across many growing ar-
eas, delaying picking and planting.
That third ranking in export com-
modity value, after wheat and beef,
is the highest ranking for cotton
since 1988 and coincides with fall-
ing livestock exports due to lower
prices for red meat and wool.
ABARES has also released export
figures per country with some sur-
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prising results. In the first three
months of the 22/23 season more
than $2.212 billion worth of cot-
ton was exported to 17 countries,
whereas in the entire 21/22 season
the total exported was $2.228 bil-
lion. Bangladesh has almost dou-
bled its 2022 imports of Australian
cotton to $171 million in the first
three months of this season while
India has imported $110 million
more than the previous season.
The other countries to record sig-
nificant increases are Korea, Ma-
laysia, Thailand, and Turkey. While
global growth expectations have
been lowered due to widespread
inflation, a sluggish Chinese econ-
omy, and dropping consumer de-
mand, Australian cotton remains
in high demand due to its quality
and reduced crops from drought in
the US and flooding in Pakistan. Kay
said about 30 per cent of the 2023
crop was now forward sold and
those solid export totals will contin-
ue to gain momentum through the
following months.

BETTER COTTON LAUNCHES PROGRAMME IN UZBEK-
ISTAN AFTER SEVERAL YEARS OF PILOTING

December 22, 2022

We are pleased to confirm the
launch of a Better Cotton Pro-
gramme in Uzbekistan. As the sixth
largest cotton producer globally,
this programme brings us one step
closer to our vision of a world where
sustainable cotton is the norm.

Uzbekistan’s cotton sector has

come a long way in recent times.
After years of well-documented is-
sues of systemic forced labour, the
Uzbek government, International
Labour Organization (ILO), Cotton
Campaign, civil society institutions
and human rights activists have
been successful in driving state-led
labour reforms in the Uzbek cotton

industry. As a result, Uzbekistan has
successfully eliminated systemic
child labour and forced labour in its
cotton sector, according to recent
ILO findings.

Driving more progress across the
Uzbek cotton sector

Building on this success, Better Cot-
ton believes that commercial incen-
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tives can help ensure that the newly
privatised cotton sector continues to
reform and meet international stan-
dards. The Better Cotton Programme
in Uzbekistan has the potential to pro-
vide that incentive by linking cotton
farmers to international markets and
supporting them to continuously im-
prove their practices Through imple-
mentation of the Better Cotton Stan-
dard System, we will provide robust
and credible decent work monitoring
systems that can demonstrate impact
and results made on the ground. We
will also introduce physical traceabili-
ty, under which cotton from licensed
farms will be fully segregated and

traced through the supply chain.
Any licensed Better Cotton from Uz-
bekistan will, at the present time,
not be sold via the mass balance
chain of custody.

Better Cotton CEO Alan McClay.
The International Finance Corpo-
ration and GIZ began piloting im-
plementation of the Better Cotton
Principles and Criteria in Uzbeki-
stan in 2017. The pilots provided
a strong entry point for our pro-
gramme, with 12 large farms al-
ready benefiting from significant
training, six of which have main-
tained participation. These are
the same six farms now partici-
pating in the programme during
the 2022-23 cotton season. All
the farms were assessed against
the Better Cotton Principles and
Criteria by trained and approved
third-party verifiers.

Farms with manual picking re-
ceived additional decent work
monitoring visits that focused on

extensive worker and community
interviews, along with manage-
ment interviews and documen-
tation reviews. This additional
decent work monitoring looked
specifically at labour risks due to
the country’s past challenges. In
total, nearly 600 workers, man-
agement and community leaders,
local authorities, and other stake-
holders (including civil society
actors) were interviewed as part
of our decent work monitoring.
The findings of these third-party
verification visits and the decent
work monitoring were document-
ed and discussed with technical
labour experts and contributed
to our enhanced assurance ac-
tivities, which confirmed that no
systemic forced labour was pres-
ent on any of the farms. Like in all
other Better Cotton countries, not
all participating farms received a
license this season. We will con-
tinue to support both the farms

Cotton, Fiber, Non-Woven & Technical Textiles

that received licenses as well as
those who were denied licens-
es through our capacity building
efforts so that they can continu-
ously improve their practices, and
are equipped to meet the core re-
quirements of the Standard mov-
ing forward.

Looking Ahead

As we begin our work in Uzbeki-
stan, we are concentrating on sev-
eral key areas where progress still
needs to be made. These include
ensuring the effective implemen-
tation of labour unions and the
appropriate use of worker con-
tracts. We are energised by the
progress that has been but do not
expect our journey ahead to be
without challenges. We will suc-
ceed together thanks to a solid
foundation, strong partnerships,
and commitment from all involved
stakeholders.

>
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WHY COTTON SUSTAI NABILITY STRATEGIES MUST IN-
CLUDE SMALLHOLDERS

December 13, 2022

Improving farming starts with peo-
ple. For cotton, that means small-
holders: Ninety-nine percent of
the world’s cotton farmers are op-
erating on a small scale. And it is
those smallholders that are most
adversely affected by sustainability
issues like poor soil quality, pover-
ty, working conditions and the ef-
fects of the climate crisis.

As Alan McClay, CEO of Better Cot-
ton, said during a recent conversa-
tion with Sourcing Journal sourcing
and labour editor Jasmin Malik

Chua, sustainable agriculture prac-
tices go hand-in-hand with con-
tributing to viable livelihoods for
farmers. Better Cotton is currently
conducting a revision of its stan-
dard, with one focus being allevi-
ating poverty among farmers and
workers. ndia, conducted by the
Netherlands’ Wageningen Univer-
sity, found that Better Cotton farm-
ers received 13 cents more per kilo-
gram of cotton, which averaged to
a seasonal profitability of $82 per
acre. “When you can increase yields
and profitability, you’re obviously
going to help the smallholders rise
above the poverty line,” McClay
said.This focus on financial welfare
can also contribute to a better po-
sition for women working in the
cotton industry. Women, who are
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often dealing with lower wages, can
be a key driver for improving sus-
tainability, provided they have the
right resources. One study found
that just a third of women cotton
cultivators in Maharashtra, India at-
tended any training in 2018-19. But
once women were given access to
training, adoption of better farming
practices rose by up to 40 percent.
“Everything is interconnected,” Mc-
Clay said. “You pull one thread, and
then you’re going to be causing ef-
fects across the chain. So you have
to make sure you understand the
complexity of the whole system.”

To understand the impact of the
Better Cotton standard, the orga-
nization collects millions of data
points from farms. It is also leverag-
ing external assessments, partner-

ALAN MOCLAY

ships with other institutions as well
as digital and cloud-based tools to
improve the reliability of its data. In
India, a pilot with startup Agritask
aims to create a “learning feedback
loop” for farmers so they can make
improvements based on data.
Physical segregation of Better Cot-
ton between farms and gins has
been in place up until now, but
the need for increased visibility
throughout the rest of the sup-
ply chain has grown as legislation
makes ethical sourcing a require-
ment rather than a choice.

“Of all the agricultural supply
chains, cotton is possibly the most
complicated and the most ob-
scure,” McClay said. “This will help
shed some light across the supply
chain.”

o,
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December 13, 2022

The Ramco Group Textile Division
illustrates how after-sales services
can be a win-win for customers and
the environment. Ramco was able
to reduce electricity consumption
by 3% and raw material waste by
1.5% while extending machine life-
time by six years, after implement-
ing the solutions recommended by
Rieter.

Rieter’s repair services team helps
restore old parts thus improving
performance and efficiency of the
machines sustainably. At Ramco
Group Textile Division (India), Riet-
er experts identified the following

key areas for improvement in com-
-|.|J - .
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pact-spinning machines: ring rail gear box maintenance and
J guiding arm refurbishment, inverter repair.
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After operating for more than 14 years,
the pressure hose, top levers and oth-
er technological components of the
compact-spinning machine showed
severe degradation, leading to guid-
ing arm load variation along the ma-
chine. As a result, the customer expe-
rienced compressed air pressure that
was 0.7 bar higher than the specified
level of 2.5 bar. Rieter’s repair services
team investigated the issue and rec-
ommended refurbishing the guiding
arm. This refurbishment led to a 28%
reduction in compressed air pressure
for drafting systems thereby resulting

in approximately 0.1 kWh savings per machine. Repairing and replacing worn out and aged parts helped restore
the original performance of the drafting system, thus ensuring effective load and consistent drafting and yarn
guality. Oblong hole due to wear and tear A clear improvement in terms of load uniformity and performance
could be seen after the repair was conducted by Rieter service engineers.long-lasting and cost-efficient solutions
— quickly and systematically. This helps customers respond swiftly to failures and as well lower the risk of break-
downs, realizing the following benefits:

Glockengasse 28 House 1183, Street 1 +49 176 97066062
@WM@ 47608 Geldern Sector G-9/2 +92 300 9766099
Sieep Good Germany Islamabad, Pakistan info@prima-tex.de
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TRUTZSCHLER CARD CLOTHING
EXPANDS ITS SITE IN NEUBU

i

9 December 2022

Triitzschler Card Clothing (TCC),
technology leader in the manu-
facture of high-performance card
clothings for textile yarn pro-
cessing, is expanding its site in
Neubulach, Germany. With the
twelve-million-euro  investment,
the supplier for the international
textile machinery industry is ex-
panding its production, warehouse
and office capacities. A ground-
breaking ceremony will take place
during the coming winter.

The move into the new building
is planned for 2024. TCC will also
expand the range of services and
the production intensity at the
site, while optimizing the process
flows. Triitzschler intends to recruit
the additional employees required
within a short timeframe by hiring
new staff and offering apprentice-

heimtextil
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ships at the Neubulach site. TCC
employs more than 130 people in
Germany, with a further 220 people
employed worldwide at locations in
Brazil, China, India, Mexico, Turkey
and the USA.

Strengthening the site

“By expanding our business here
in Neubulach, we are strengthen-
ing our presence in this area and
our leading global market position
too,” says Managing Director Peter
Gabler. The Tritzschler Group SE is
also investing in India to build a new
site with over 100,000 square me-
ters for the Spinning, Card Clothing
and Nonwovens business units. “It
is important to be close to the cus-
tomer worldwide because our for-
eign companies make a significant
contribution to the success of the
Group,” says Gabler.

TCC achieved another record sales

SPINNING, WINDING & YARN MAUFACTURING

result in 2021. Demand for the
technology components for carding
fibers in spinning mills and for card-
ing in nonwovens production has
increased significantly. The steel
sawtooth wires, which are wound
onto coils and produced for cus-
tomers around the globe, eventual-
ly get worn down by use in produc-
tion processes — so it is necessary
to replace them regularly. For this
reason, further growth is expected
in 2022 and beyond. The new build-
ing will expand the warehouse and
logistics area by 600 square meters,
to make a total area of 2,800 square
meters. In the optimized cube of
the new hall, a modern warehouse
system will double the storage ca-
pacity. There will also be a fully
automated warehouse for coils for
sawtooth wires. During the con-
struction phase, logistics and ship-

TRUTZSCHLER

Tritzschler Group SE
Duvenstrasse 82-92
41199 Moenchengladbach

GERMANY Phone: +49 (0)2166 / 607-0
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ping will be temporarily outsourced
to Pforzheim-Bichenbronn.

Good integration into the region
Overall, the production area will
be expanded from 4,000 to 5,400
square meters. This will enable the
process flows to be optimized. The
office space will be increased to
1,000 square meters. An addition-
al level of the building will provide
modern workplaces for adminis-
tration and sales. The new build-

heimtextil

ing will also improve access and
exit routes for truck traffic. This
will provide considerable relief for
the local neighborhood in terms of
noise emissions and other factors.
Good integration into the region is
very important to Triitzschler. All
contracts for planning, construction
and air conditioning technology
have been awarded to local compa-
nies. In the future, TCC will operate
its production facility in Neubulach

@extile Times January Edition 2023

in a climate-neutral manner. This
will contribute important progress
toward achieving the ambitious
climate goals of the Trltzschler
Group. The new production facility
will meet the highest requirements
for energy efficiency and climate
protection. Heating is provided by
process heat recovery and geother-
mal energy. In addition, the compa-
ny produces green electricity via its
own solar panels

Marzoli to present 2025 strategic
market roadmap at India ITME 2022

07 Dec 22
Marzoli,a Camozzi Group company
and supplier of complete spinning
lines, components, and digitalised
spinning solutions, will exhibit at
India ITME (Hall 11-Booth C17),
Greater Noida, Uttar

zoli India, launched more than 10
years ago, will announce its 2025
strategic roadmap for the market
at the trade fair.

Marzoli’s roadmap for shaping the
future of the Indian textile indus-

try comprises six strategic pillars—
Made in India, digitalisation and Al
automation, Italian design, custom-
ised engineering services, and cir-
cular economy, according to a press
release.

Under the Made in India pillar,
Marzoli is increasing the produc-
tion capacity for the whole product
portfolio. By the end of 2023, it will
achieve the full increment of 40 per
cent. A well-proven supply chain

Pradesh,
from December 8-13, 2022. Mar- | |

i

with international and local part-
ners and a local stock of spare parts
have been established to maintain
the highest quality standards. Well-
trained and skilled engineers in
Marzoli India guarantee the finest
assembly of its machines complying
with Marzoli Group’s well-proven
procedures.

The long-term vision and innova-
tive Digital journey, which Marzoli
and Camozzi Group have designed

in 2010, have made it possible to
develop an Al-enabling platform
dedicated to the textile industry.
Its Digidspin centre based in Mar-
zoli India will support customers
through advanced remote services
and training activities.

Marzoli believes that automation,
directly connected with digitisation
and Al, constitutes the enabling
platform necessary to standardise
quality and improve performances
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and productivity. The capability to
fit an advanced automation system
to the existing ecosystem, improv-
ing workplace conditions and work-
ers’ engagement, while reducing
wearing and alienating tasks, is a
tailor-made approach which Mar-
zoli is going to deliver and promote
through Marzoli India. Being a
brand that represents Italian design
excellence in the textile machin-
ery sector, Marzoli creates unique
tailor-made solutions based on
customers’ needs, which combine
innovation and tradition, creativi-
ty and accuracy, reliability, and an
out-of-the-box approach—all dis-
tinctive traits of Italian culture. The
company also offers customised
engineering services by intercept-
ing and understanding emerging
trends and working in close contact
with customers, research institutes,
competence centres, and techno-
logical suppliers. Marzoli India’s
circularity programme is aimed at

heimtextil
promoting a supply chain alliance
that is able to realise full industri-
al projects for the regeneration of
valuable fibres from post-industrial
and post-consumer fabrics, added
the release. Marzoli has spent the
last ten years concentrating its ef-
forts on research and innovation in
order to develop an exclusive textile
engineering concept that consists
of four distinct, interconnected,
and complementary technological
areas: spinning technology, digital
textile, nonwoven solutions, and
circular technologies. Marzoli is
one of the leading manufacturers
of complete lines for the opening,
preparation, and spinning of nat-
ural, synthetic, and technical fi-
bres. Marzoli will display the roving
frame technology FT-D, CMX, C701,
and integrated spinning technolo-
gy at ITME 2022. Another strength
is its expertise in developing the
most advanced digital technolo-
gies: at ITME, Marzoli will present

SPINNING, WINDING & YARN MAUFACTURING

five solutions for a fully digitalised
spinning mill, namely, Marzoli Re-
mote Maintenance, YarNet, Brain
Box, Taomapp, and Trash Analyser.
Marzoli is also uniquely qualified in
the implementation of nonwoven
plants for the following range of ap-
plications: wipes, medical-surgical,
disposable, and filtration products.
Since 2012, Marzoli has focused on
continuous innovation in the me-
chanical regeneration of textile fi-
bres. Its know-how focuses on the
transformation of post-industrial
and post-consumer textile waste,
creating high-value recycled fibre
to be processed with ring spinning
technology.“For Marzoli, develop-
ing and adopting green technol-
ogies means carefully balancing
business needs with environmental
sustainability. Circularity through
fabrics regeneration is creating a
synergetic value chain that benefits
all stakeholders,” explained Cristian
Locatelli, Marzoli general manager.

HOW TO STAY PROFITABLE WITH
THE RIETER DOFFER MAINTE-

December 09, 2022

The doffing cycle time of a ring and
compact-spinning machine plays a
vital role for higher production ef-
ficiency of a spinning mill. Keeping
the doffing cycle time at a standard
level of 180 seconds positively im-
pacts production by several tons a
year. Hence, doffer maintenance is
key for consistent productivity to
remain profitable and to increase
machine lifetime.

The auto doffer process has a sig-

nificant influence on the produc-
tivity and performance of ring and
compact-spinning machines. If the
doffing cycle time is increased or in-
terrupted due to for instance worn
out or broken components, it re-
sults in significant production loss.
If the doffing cycle time can be kept
at its standard level of 180 seconds,
it boosts production by several tons
per year and increases the machine
lifetime. Impact of the doffing cycle
time Continuous monitoring of the

doffer settings and key elements is
extremely important for the ma-
chine’s efficiency especially in the
mid- to long-term. An important
component for efficient doffing
is the drive belt for the cop trans-
port system SERVQdisc. If the belt
is loose or worn, doffing delays can
occur. Productivity decreases and
production costs increase.

It can become expensive to replace
single parts, like profiles or trac-
tion strips, while worn SERVOgu-
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Rieter ring spinning machine with reliable doffing cycle time of 180 seconds.

iding profiles or peg can interrupt
the doffing cycle. Furthermore,
every single stoppage for the con-
dition-based part replacement will
contribute to an increased machine
down time. The graph below shows
the productivity loss over time due
to increased doffing cycle time. The
productivity impact of the doffing
cycle time for processing 100% cot-
ton, Ne 30, 1 200 spindles on a Ri-
eter ring spinning machine can be
the following: When the doffing
cycle time remains at the standard
time of 180 seconds, production
loss will be zero. If the doffing cycle
time extends to additional 30 sec-
onds, which may happen when the

doffer is not maintained proper-
ly, production will decrease by 1.5
tons per year and machine. Impact
of doffing cycle time on productiv-
ity for 100% cotton, Ne 30, 1 200
spindles, ring spinning machine.
Furthermore, proper doffing has
a big effect on the runnability and
sustainability of the winding ma-
chine. Cops that are not wounded
and shaped correctly increase the
amount of waste at the winding
machine. Maintenance helps in-
crease machine lifetime Rieter field
data has shown that a doffer main-
tenance every eight years ensures a
short and reliable doffing cycle and
therefore increases the productivi-

ty of the spinning machine. As part
of the overall ring spinning machine
maintenance, it contributes to the
extension of the machine lifetime.
To reduce its installation time, the
doffer maintenance kit will be deliv-
ered with pre-assembled parts.
Benefits at a glance

The doffer maintenance kit was de-
signed to deliver the following ben-
efits for ring and compact-spinning
machines.

. Improves productivity

. Keeps doffing cycle time
consistently low

. Increases machine lifetime
. Ensures smooth doffing at
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Productivity loss due to the increased doffing cycle time
Ne 30 cotton/1 200 spindles
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all times Customer Testimonial

Customer Name: Poomex Clothing
Company, India Name: Durai Arun,
Managing Director “After the instal-
lation of the doffer maintenance

Doffing cycle time [s]

kit, the doffing cycle time remains
consistent, and the machine effi-
ciency and productivity have in-
creased. We will now focus much
more on maintenance of our ma-

chines to keep them running with
a high performance and to increase
their lifetime.”

R 37 - TURNING TRASH INTO TREASURE

December 09, 2022

The semi-automated rotor spinning machine R 37 stands for economical rotor spinning and is per-

fectly suited to process recycled material. The spinning box of the R 37 offers decisive advantages in

processing recycled cotton thanks to a higher level of trash extraction. Short fibers are guided well in

NEXIRA

Via Cassola, 4

36027 Rosa (VI) Italy
Phone: +39 0424 591040
E-mail: info@nexiaitaly.com
www.nexiaitaly.com

46



SPINNING, WINDING & YARN MAUFACTURING heimtextil Textile Times January Edition 2023

i : ' )\ "N ' - ¥
1 L '

™ %
h »

a3 - gy - -

the feeding and opening areas and most trash, neps and yarn ends which are not fully opened are re-

moved. As a result, more good fibers are kept in the spinning process than with other machines. This
guarantees better evenness and IPI values which results in lower ends down rates and in economic
production. The low energy consumption of the R 37 further reduces operating costs. In our video
three Chinese customers report on their experiences with the processing of recycled raw material on

the R 37 and the advantages of Rieter machines in spinning preparation.

Loepfe Brothers Ltd.
CH-8623 Wetzikon/Switzerland
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Warp & Circular Knitting - Embroidery

FIRST ITME SINCE 2018 ENDS
“SATISFACTORILY” FOR MAYER & CIE

“We are satisfied with how the trade fair
went,” says Timo Schramm, area sales
manager at Mayer & Cie. and responsi-
ble for India. “Of course, the uncertain-
ties of the world situation are reflected
in Indian demand for textile machinery
in general, including circular knitting
machines.” Export demand has declined
and domestic demand has also stagnat-
ed. However, local companies assume

that demand will return to normal in the

medium term, according
to Schramm. The number

. of sales on the ITME also

indicates this. The ITME
exhibition machine, an
OVIJA 2.4 E, met with in-

| terest among the visitors.

Mayer & Cie. presented
the machine at the stand
of the Indian representa-
tive Batliboi, with whom
the circular knitting ma-
chine manufacturer has

been working for a long
time. The machine, with
a diameter of 38 inches,
is aimed at manufactur-
ers of mattress cover fab-
rics. Mayer & Cie. enjoys
a good reputation in this
segment.

In addition to this appli-
cation, Mayer & Cie. is
experiencing constant de-
mand for its single jersey

machines. “Single jersey with
elastane and in open width are
the common requirements”;
Timo Schramm knows. These
are fulfilled, for example, by
the Relanit 3.2 HS and the cir-
cular knitting machines from

the S4 series. In the double
jersey segment, it is mainly the

D42.21linE 18 forrib and rib
structures that are favoured.
The D4 2.2 HPI high-perfor-
mance machine for interlock
fabrics is also popular in In-
dia. Their efficiency speaks
for all Mayer & Cie. machines.
“The desire for sustainable
solutions once again brings

this feature of our machines,
coupled with their long ser-
vice life, into focus,” says Timo
Schramm confidently. The Bat-
liboi and Mayer & Cie. team at
ITME 2022. The Mayer & Cie.
team in front of the OVIA 2.4 E
at ITME 2022.
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ITEMA: ASYNONYM FOR QUALITY, TRUST
& SERVICE IN THE TEXTILE INDUSTRY

28 December 2022

Sowing the Seeds of Success in the Indian
market Since 2011

Ferdinando De Micheli, Group Sales Direc-
tor, ITEMA S.p.A., Sameer Kulkarni, Gener-
al Manager — Sales, and Ugo Ghilardi, CEO,
ITEMA S.p.A.

ITEMA is one of those brands in the ev-
er-growing textile industry that requires
zero introductions. With its excellent sales
and marketing strategies, services, and
top-quality machinery, ITEMA has become
one of the global leaders in the textile mar-

ket. The best part is that the company has achieved tion, which is a dream for several other competi-
its goals in India within just a decade of its incep- tors in the market.

\2)& 495-DEH Main National High- +9221 350]"8298
way, Landhi, Karachi-Pakistan Info@kam-int.com
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ITEMA India was established
in 2011, and its mission and vi-
sion were undoubtedly strong
enough to keep them ahead over
the years. However, while Mr.
UGO Ghilardi, the CEO of ITE-
MA Group, has been supervising
the activities over the years, Mr.
Ferdinando De Micheli, Sales Di-
rector ITEMA, Sameer Kulkarni,
General Manager Sales Itema
Weaving India and the whole Ite-
ma Indian team deserve a chunk
of the credit when it comes to
the supreme position of the com-

Textile Times January Edition 2023 heimtextil

pany’s growing presence in the
Indian sub-continent. Since the
company’s inception, it has been
focused on meeting the needs
of every customer, and ITEMA
worked out how to do this by giv-
ing the consumer the best. Cost
management is of utmost impor-
tance when considering Indian
textile enterprises, primarily be-
cause of the intensely compet-
itive environment in which they
must sell the fabric they cre-
ate. Despite this, investments in
high-end weaving machinery are

Weaving preparation, weaving, dobby & jacquard - narrow fabric

increasing yearly due to the im-
measurable additional value that
a partner like ITEMA can ensure.
Of course, the company’s out-
standing performance in domes-
tic and international markets is
mainly due to its best-in-class
weaving  technology, distin-
guished by an unparalleled tex-
tile mastery. This year has been
a record year in term of sales
and figures for ITEMA India, in
fact the number of weaving ma-
chines sold has reached new pin-
nacles of success. Since its incep-

tion, the company has amassed
a thorough understanding of the
market it uses to service its clien-
tele. According to Mr. De Micheli,
service includes all that can be
given to the customer, from the
commercial portion of the agree-
ment to the after-sales support,
OEM spare parts, technical as-
sistance, textile consultancy, and
follow-up. By relying on a group
of qualified and trained profes-
sionals capable of meeting all the
customer’s needs, ITEMA has de-

veloped an unmatched expertise
in the market.

The organization specializes in
adapting to the changing mar-
ket, fostering an atmosphere
of mutual trust that results in
a more profound knowledge of
the end customer’s needs. As a
result, ITEMA excels at correct-
ly comprehending and knowing
clients’ needs. The upcoming in-
ternational exhibition in Noida,
the ITME event, will witness the
presence of several countries

with an evolving market for tex-
tile manufacturing, weaving ma-
chines, and similar products. Mr.
UGO Ghilardi is highly optimistic
about the audience participation.
It will act as a platform through
which people can learn about the
evolution and growth of ITEMA in
the market and its plans and ex-
pansions. The current goal of ITE-
MA is to add the best digitization
techniques to the existing manu-
facturing process. The company
will soon launch a tool to further

ITMA 2023
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facilitate the communication
between ITEMA and worldwide
customers.

“We are already at a steady
growth phase, but our goal is
to become the world’s top man-
ufacturer of quality weaving
machines. We firmly believe in
product innovation. Moreover,
we are innovating our processes
and services to reach the top.”
Not only this, but the overall goal
also revealed by the CEO is a sig-
nificant performance improve-
ment. Mr. UGO Ghilardi claims,
“2022 will be a landmark year in
ITEMA history.” Considering the
expansion and market growth
of ITEMA, Mr. Ghilardi mentions
the top markets, out of which In-
dia remains among the top three.

He stressed the significance of
the Indian market for Itema and
said that with a developing mar-
ket like India, there is room to
go beyond the figures. In 2022, a
special mention goes to the Surat
Region, where Itema installed an
impressive number of weaving
machines for the production of
apparel and saree fabrics.

Along with India, China and Tur-
key are traditional key markets
for the Italian company, which
is leading the Jacquard applica-
tions worldwide thanks to the
excellent versatility of its weav-
ing technology. Europe, with It-
aly playing the protagonist role,
remains a niche but important
market for Itema, who is the

weaving partner of some of the
most renowned brands of wool,
silk, technical fabrics. Ferdinando
De Micheli, Group Sales Director,
ITEMA S.p.A., and Ugo Ghilardi,
CEO, ITEMA S.p.A. As for emerg-
ing and promising markets,
Ghilardi mentions Uzbekistan as
a real star. The country is in fact
working to build an effective in-
dustry to internally process its
cotton. ITEMA constantly works
with its clients to create the loom
they require to accomplish their
goals and unleash their creativi-
ty. ITEMA has many top-tier cli-
ents that have been doing busi-
ness with the company for many
years. This satisfaction results
from the mutual trust ITEMA has
established with its customers,

til @extile Times January Edition 2023
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which gives them peace of mind
knowing who to turn to in case
of issues. When choosing to rely
on the Itema technology, a bond
is created, a partnership really
looking at mutual success.

After all, the company’s stabil-
ity matters the most in every
way. It is essential to ensure that
customers feel safe and secure
about the products and services
of ITEMA. It is one of the critical
ways efficient customer reten-
tions is possible for the goodwill
and growth of the company and
in this aspect, ITEMA, has taken
long strides to made sure it deliv-
ers on this promise.
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THE MARTINDALE ABRASION
TESTER AT 80

Movement which changes from a circle to
gradually narrowing ellipses inspired the first
version of a classic textile testing instrument.
1st December 2022

“It is often said that necessity is the mother
of invention, and wartime tends to bring a fo-
cus on necessity,” says Peter Goodwin, tech-
nical expert at testing specialist James Heal.
“One problem which caused a conundrum
during World War 2 was the production of
carbon-impregnated fabric, intended to pro-
tect against gas attacks.

“As part of his work at the Wool Industries
Research Association (WIRA) in the UK, Dr
James Graham Martindale was asked to de-
vise a machine to test the wearing properties
of this carbon-impregnated fabric. What hap-
pened next, was something of a coincidence,
but one that would change the course of
abrasion testing forever.”

Dr Martindale came across a yarn spinning

machine with two opposing mo-
tions, realised it was generating a
Lissajous figure and subsequent-
ly designed a wear tester around
the idea.

A Lissajous is a figure created by
a movement which changes from
a circle to gradually narrowing el-
lipses until it becomes a Lissajous
Figure straight line, from which
progressively widening ellipses
develop in a diagonally opposite
direction before the pattern is
repeated. It is named after the
French physicist Jules A. Lissa-
jous.

Dr Martindale engaged with
Stanley Dilworth, the head of the

WIRA workshop, who construct-
ed the first Martindale Abrasion
Tester in 1942.

“Thankfully, the carbon-impreg-
nated fabric was never used as
the gas attacks ultimately didn’t
happen on British soil, so the
fabric was used to mask the mal-
odourous nature of the infected
wounds of the troops,” Good-
win says. “WIRA did not patent
the new device, made no money
from its invention, and probably
had no idea just how crucial this
instrument would become in the
future of textiles testing.”
Timeline

In the 1950s, James Heal began

to develop its own Martindale
with a pre-determined electric
counter, which stopped the ma-
chine automatically when a pre-
set number of rubs was reached.
By 1987 James Heal was still one
of only a small number of com-
panies exhibiting a Martindale
tester and the early 1990s saw a
redesign of the instrument — the
six-station Martindale 403, with
quick locking clamp rings and a
hinged top plate.

At ITMA 1999, the Martindale
406 set a new benchmark in
design and functionality with a
clear LCD screen and auto restart
function.
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The next model, the Martindale
864 launched in 2003, offered
more choices with four, six or
eight stations and an ergonomic
top plate design for easy access
and optional variable speeds.

In 2010 James Heal took its brand
to a whole new level. Working
with the Design Council, it re-
branded as a company whilst
significantly changing the look
of the instrument range to sleek
black and stainless steel, with
distinctive blue LED lighting. In-
spired by over 60 years of accu-
mulated knowledge and exper-
tise, the Martindale 900 Series
was focused on core values of in-
novation, quality and precision.
The 1300 Series was launched
in 2014 and introduced a hinged
top plate to allow easy access to
every station from the front to

reduce the time to load and un-
load.
By 2016 the 1600 Series was

developed, introducing digital
touch-screen technology. Inte-
grated TestWise software provid-
ed ease of use and available in
multiple language options.
AquAbrasion

Responding to shifts in consumer
expectations and trends towards
athleisure and performance wear,
James Heal developed AquAbra-
sion — a wet abrasion tester. The
first of its kind, it was launched
as part of the James Heal Perfor-
mance Range at ITMA Barcelona
in 2019.

AquAbrasion is an accurate and
repeatable way of conducting
wet abrasion testing, which has
proven to be a crucial step in es-

tablishing the durability of out-
door and performance wear in
relation to real life situations.
“Today, there are many more
companies making the Martin-
dale device,” explains James Heal
managing director Neil Pryke.
“However, James Heal has built
on its pedigree and continues to
innovate, developing a range of
Martindale abrasion and pilling
testers with the adaptability to
test a wide range of applications,
from textiles to wood, and most
recently, wet abrasion testing.
The AquAbrasion can be used to
test the effects of rainwater, per-
spiration or chlorinated water on
textiles, leather and other ma-
terials, as well as liquids such as
sunscreen or hand sanitiser.

“Since our involvement in the
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creation of the early models of the
Martindale, we have continued to lis-
ten to what users and customers need
— responding to consumer trends and
market demand to develop and im-
prove our flagship instrument. We
have sold thousands of Martindale
testers over the decades, underpin- . N -
ning our position as a leading supplier e WO ~& }'5) ,/(E)
and innovator in precision testing in- | O 0
struments. Our Martindale series con-
tinues to evolve, keeping our product
innovation team very busy. Look out
for exciting announcements on fur-
ther new developments to this classic
instrument.”
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TEXCOM INVESTS IN STATE-OF-THE-ART

05.12.2022
Photo from left to right: Ronal-
do Huber (MAPEKO), Esteban

Scigliano (TEXCOM) and Rodrigo
Huber (MAPEKO) in front of one
of the two new BRUCKNER POW-
ER-FRAME stenters

The Argentine textile industry is
booming, which means a pros-
perous period for investment,
increased production and there-
fore the creation of new jobs,
which greatly benefits the devel-
opment of the national industry.

POWER-FRAME STENTER

meri S.A. with
headquarters in Buenos Aires
is officially called - is one of the
leading companies in Argentina
with more than seventy years of
experience in the market. With 3
production plants, a commercial
office and 6 sales stores distrib-
uted around the country, TEX-
COM manufactures and distrib-
utes knitted fabrics for a highly
demanded market, where sports,
technical, fashion and workwear
fabrics stand out. The compa-

Sl

: e i
TEXCOM - as Texa

i _

ny’s own developments, such as
Twintex, Polisap, Neodry, Sense,
Texcom antibacterial, among oth-
er brands, are perfect for sports
and leisure due to their technical
attributes. The company attach-
es great importance to the fact
that all processed materials have
the appropriate current environ-
mental certificate (Oko Tex Stan-
dard 100, BlueSign and ZDHC).
The efficient and responsible use
of chemicals is also a matter of
course.
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Texcom has become a strategic
partner for its customers, basing
its operation on 3 pillars: Market
Focus, Innovation, Sustainability.
These pillars position the compa-
ny one step ahead of the needs
and demands of the market
through technology and develop-
ment. With more than 100 circu-
lar knitting machines and a wide
range of possibilities for rotary
printing, sublimation, lamination
as well as special finishes such
as antibacterial or hydrophil-
ic, TEXCOM produces premium
sports and leisure wear. This in-
cludes the official jersey of one
of the world’s most successful
national soccer teams, the white
and sky-blue striped Albiceleste
jersey of the Argentines. TEX-
COM has recently started up two
new BRUCKNER POWER-FRAME
stenters for knitted fabric with
8 compartments and lubrica-
tion-free vertical chain and direct
gas heating. This is already the
5th BRUCKNER line purchased by
TEXCOM and the successful con-
tinuation of the cooperation with
BRUCKNER since 1979. The third
member of this successful alli-
ance is the commercial agency,
MAPEKO, which has been active

E':.‘-'- M

for BRUCKNER for several de-
cades and in the 3rd generation.
The partnership between the
German market leader in tex-
tile finishing machinery and the
customer has always been trust-
ful and good over the changeful
development of the Argentine
textile industry and several gen-
erations on both sides. Highest
drying capacity and the tech-
nically proven split-flow ven-
tilation system, the extremely
homogeneous air volume and
temperature distribution due to
countered thermo zones were
decisive for the customer. The
low specific energy consumption
of the direct gas heating and the
maintenance-friendly compo-
nents, such as the completely
lubrication-free vertical circulat-
ing chain and width adjustment
spindles, help to save production
costs, especially in economically
difficult times. Especially in the
premium sector, the exactly re-
producible finishing results due
to full automation as well as rec-
ipe management of the line are
appreciated.

Mr. Esteban Scigliano, Industrial
Manager (Gerente Industrial) at
TEXCOM is confident: “With the

textil Washing, Bleaching, Dying, Printing & Finishing

energy-efficient high-tech ma-
chines by BRUCKNER we follow
the continuous changes in Ar-
gentina and will be part of the
upswing of the domestic textile
industry. We invest in innovation
to promote the sustainability of
our processes by an optimal use
of the thermal energy consump-
tion and a maximum saving of
electrical energy. The technology
of these machines ensures us a
higher quality and the ability to
produce in a sustainable and ef-
ficient way, reducing energy con-
sumption. We thank the whole
team of BRUCKNER who made
this possible!” Regina Brilickner,
CEO of the German market lead-
er is pleased about these posi-
tive impulses for the Argentinian
textile industry: “Especially in a
crisis, companies are in demand
which look ahead and go their
way future-oriented. TEXCOM s
setting a good example and set-
ting standards. We are pleased
to be a long-standing partner
and friend of the innovative and
ecologically oriented TEXCOM
Group.”

NEW BIOBASED FABRIC TECHNOLOGY
USES CITRIC-BASED FORMULA.

4th December 2022

Noble Biomaterials, the develop-
er of antimicrobial and conduc-
tivity solutions for soft surface
applications, is introducing lonic+

Botanical for antimicrobial and
anti-odour fabric treatments.

The new product uses a renew-
able citric-based technology
which is pending EPA approval

and is applied as a topical fabric
finish. Its durability comes from
the use of advanced textile tech-
nology and it is rated at 50 wash
cycles.
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“lonic+ Botanical checks many
boxes that biobased technologies
on the market struggle to meet,”
says Joel Furey, founder and chief
commercial officer at Noble Bio-
materials. “There is a challenge
to meet EPA guidance and main-
tain durable performance. We
have made a clear distinction
here in developing the best bo-
tanical product on the market to
build on the strength of our ex-
isiting technology.”

Noble’s existing antimicrobial
fabric technology uses positively
charged silver ions to inhibit the
growth of bacteria on soft surfac-
es. The silver metalized-yarn and
silver-based extruded-yarn lead
the antimicrobial fabric category
with permanent technology that
never washes out. The genesis

of Noble’s lonic+ antimicrobial
technology started 25 years ago
with the development of X-Static
yarns.

“We work with our customers
to customise their approach to
building sustainable fabrics,” said
Furey. “Our permanent mineral
technology is used on products
designed for a long life cycle and
extended life for re-commerce
and technical performance. Our
durable biobased technology can
be applied on products that strive
to reduce care maintenance and
conserve water and energy re-
sources.”

Prior to the pandemic, Noble
saw increasing demand for lonic+
and antimicrobial fabrics in ac-
tive wear and health care. Today,

ALWAYS
SUSTAINABLY
DURABLE

the products are to be found in
several categories, including the
travel and leisure market, lug-
gage, home bedding and towels
and sport accessories. Noble is
developing lonic+ Botanical with
select material development
partners, including Salomon,
Crystal Denim, and home textiles
leader Trident.

“As one of the largest home fash-
ion manufacturers world-wide,
the Trident Group is consistent-
ly on the forefront of innovation
and the application of advanced
technologies,” said Jeffery Kam-
bak CEO of US Operations at Tri-
dent Group. “Our partnership
with Noble in developing new
products with lonic+ is key to our
leadership position.”

Textile Times January Edition 2023
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“Our collaboration with Noble
on lonic+ allows Salomon prod-
ucts to be worn longer between
washes, reducing the impact on
water usage,” added Tim Maud,
innovation lab director at Salo-
mon. “Using Noble’s biobased,
anti-odour treatment ensures
our impact on the environment is
reduced and our product life cy-
cle is increased.”

Noble Biomaterials is a registered
FDA medical device facility, an
essential sole-source technology
supplier to the US military, and
a US EPA-registered antimicrobi-
al manufacturer. Noble products
conform to EPA, FIFRA, BPR, and
CE requirements.
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BRANDS COMMIT TO DISRUPTIVE DYE-
COO TECHNOLOGY

14th December 2022

In 2023, Dyecoo, the developer
of water and chemicals-free su-
percritical CO2 dyeing technolo-
gy for polyester, will install new
machines in South Korea, the
Netherlands and Turkey.
Speaking at the WTIN virtual In-
novate Zero Carbon conference
(November 1-3), Kasper Nossent,
commercial director for Asia, said
the culmination of the company’s
12-year journey in fully proving
the viability of such a potential-
ly disruptive technology was now
happily coinciding with a great-
er commitment from the major
brands.

“Many brands are facing the end
of their sustainability roadmaps
in the next five-to-ten years,
which is allowing suppliers to get
commitments from them for vol-
umes and build their own busi-
ness cases for investing in new

sustainable technologies,” he
said. “That’s been the hurdle — if
the brands don’t move nothing
happens. Impact can’t be from a
push from the supply chain, but
has to be a pull from brands com-
mitting to business cases.”
Among brands which have now
commited to take-off agree-
ments from Dyecoo installations
are adidas, Bon-Prix, Brooks, Col-
ordry, dryedye, Gap, Decatho-
lon, Fjall-Raven, Inditex, Mizuno,
Odlo, PVH and Target.

Dyecoo, which is headquartered
in Weesp, The Netherlands, first
introduced its prototype Dyeox
system in Thailand in 2010, and
subsequently installed three ma-
chines at Yeh Group in the coun-
try. Eight machines have subse-
qguently been installed in Taiwan,
at Li-Cheng (4), Far Eastern (2)
Formosa Taffeta (1) and Eclat (1).
Cleandye Vietnam

In 2020 Cleandye opened its
100% CO2 plant in Ho Chi Minh
City, Vietnam, with a capacity
of ten tons a day, as the model
factory for proving the Dyecoo
Dyeox system — now in its fourth
generation — as the only true wa-
ter-free colourisation process.

It is now the benchmark site for
Adidas, Dceathlon and Bon Prix/
Otto Group.

The annual savings achievable
from a single Dyeox4 machine
have been proven to amount to
33.6 million litres of water and
168 tons of chemicals, as well
as energy savings, compared to
a traditional water-based bath
dyeing system. In addition, the
process is safe and non-toxic and
CO2 has been inexpensive and
abundant.

Dyecoo’s process dissolves pure
dyes naturally without auxilia-
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A COMPLETE DRY & CHEMICAL FREE PROCESS
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SUPER CRITICAL CO, DYEING AS THE SOLUTION
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ries and the same quality can be
achieved with the process any-
where in the world with 100%
batch to batch consistency. It can
also colour both yarns and fab-
rics without any changes to the
machine.

A Dyeox4 machine, such as the
machines in place at Cleandye,
can now treat 3-3.5 tons of fabric
or yarn per day, based on a max-

2.C0; DYEING PROCESS (250 bar | 1205C1

-
Lasss TP 1. Cy STORAGE

imum width of two metres and
160 kilos per batch and an aver-
age of 20-22 batches treated per
day.

“The applications for polyester
— which will remain the back-
bone of the textile industry for
many years because it is cheap
and can be produced anywhere —
are endless,” Nossent said. “The
construction doesn’t matter, al-

..... 4 SEPARATOR ..-'_.“,.--.--

Cilz > 75% RECYCLED
K4

w*

though dyeing times will vary,
and we are now involved in new
projects for the automotive and
footwear industries for example.
The important thing is that major
brands have now endorsed the
technology and we have reached
the stage of proving the business
case and commercial parity with
conventional technologies to
customers.”

COLOREEL BENEFITS FULLY VERIFIED

Reports show that the tradition-
al thread dyeing process gener-

ates 50 times more wastewater.

13th December 2022

Coloreel has now published

both a complete life cycle anal-

ysis (LCA) and an environmen-
tal product declaration (EPD) in
the international database Envi-
rondec.

Both documents are verified by
a third party, the Swedish con-
sulting company, Miljogiraff.

Coloreel uses one single white
thread to create millions of co-
lours and intricate patterns and
unlocks new design possibilities
while providing environmental
benefits. By dyeing a 100% re-

cycled polyester thread in real

Orient

TEXTILE MILLS

Address: Plot#501, National Highway
Karachi, Sindh, Pakistan

Telephone: +92 311 1163163
Email: sales@shopatorient.com
www. orient-textile.com

59



@extile Times January Edition 2023

heimtextil

time, water consumption is re-
duced by at least 97% compared
to traditional dyeing methods.
In addition, the technology sig-
nificantly reduces thread waste.
Through the documentation,
a comparison can be made be-
tween Coloreel’s technology
and one of the world’s leading
thread manufacturers. Public
sustainability reports show that

traditional thread dyeing pro-

duces 50 times more wastewa-
ter than Coloreel’s direct dye-
ing.

“When Coloreel launched its
technology for digital thread
dyeing, the aim was to stream-
line an embroidery industry
characterised by slow process-
es, difficulty in creating compli-
cated designs and an excessive
use of resources,” says Mattias

Nordin, Coloreel sustainability

Washing, Bleaching, Dying, Printing & Finishing

4

manager. “We have known for
a long time that our technology
gives a significant environmen-
tal advantage. Having it verified
by an independent third party is
of course important for our con-
tinued work. but for us, that’s
not enough. We are currently
focusing on further reducing
the amount of energy and ink

used in production.”

oma M
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Chinese company will invest US$
60.85 mn at BEPZA Economic Zone

The label, Daily Blue, will be
made in Los Angeles and aims to
use sustainable technology to be
more environmentally friendly.
December 19, 2022

Denim maker Adriano Gold-
schmied is shipping his Daily
Blue brand in January for spring
2023. Courtesy Daily Blue
Nearly 50 years ago, Adriano
Goldschmied, a young and rela-
tively inexperienced denim guy,
decided to launch his first pre-
mium blue jeans brand called

Daily Blue.

His strategy was to take his new
creation, launched in 1974, and
sell it in the northern Italian ski
resort of Cortina d’Ampezzo,
known as one of the most fash-
ionable and expensive ski sta-
tions in Italy where jet-setters
and celebrities hung out.
Goldschmied, who had a small
store in town, was selling his
jeans for the equivalent to what
today would be $1,000. The
jeans were made of quality den-
im and well-constructed.

The newly minted designer was
unsure how his product would
perform, but he knew he had
a winner when French actress
Brigitte Bardot spotted the
blue jeans and bought a pair.
“The concept of a sophisticat-
ed product and premium denim

for me started at that time, to
make something different and
unique,” recalled the fabled
blue jeans maker, now in his
late 70s.

After that, Goldschmied went
on to cofound Diesel with Renzo
Rosso, who took over the label
in 1985, leaving Rosso a billion-
aire today.

Goldschmied continued along
his own path, creating many
denim labels including AG Adri-
ano Goldschmied, now owned
by Los Angeles denim manu-
facturer Koos Manufacturing.
He also started A. Gold E., Gold
Sign, Gap1969 and many oth-
ers. After moving to the United
States in 1998 and settling in
southern California, he became
a partner at Los Angeles premi-
um denim brand Citizens of Hu-

manity until he left in 2014. Re-
cently, he helped Chloé develop
its first circular jeans.

Goldschmied jokes that he has
probably started more than 50
brands and then stepped away.
But he is like a serial inventor
who loves to think up new con-
cepts and moves on. “What | do
the best in all my career is to
create brands. It’s like playing a
game. When | know | am a win-
ner, | walk away,” he explained.

A denim jacket by Daily Blue.
Photo courtesy Daily Blue

With so many labels under his
belt, his motto was not to re-
peat what he had done before
and just move forward. But
talking with a friend at dinner
one night, the conversation
drifted to Daily Blue, and the
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blue-jeans designer recalled his passion creating that first brand. “I remembered that enthusiasm
when | started my career,” he recalled. “I didn’t go to any design school. Nothing. | didn’t know any-
thing about this business. The only thing | knew was what the sophisticated customer was looking
for.”
That dinner conversation hit a soft spot in his heart. Going against his longtime rule, he decided
to relaunch Daily Blue using Japanese fabrics, eco-friendly washes and treatments and simple but
sophisticated looks that can sit in someone’s closet for years. “l don’t design extreme fashion,” the
denim guru shared. “I like to see a woman who cleans out a closet and doesn’t throw away my jeans.”
The brand’s reiteration, which shipsin January for spring 2023, is being manufactured in small batch-
es at three Los Angeles garment factories and treated at a sustainable wash house called Star Fades
International in the industrial Los Angeles suburb of Commerce.
The ’"70s-inspired luxury denim women’s collection right now consists of 18 to 20 pieces including
blue jeans, shirts, jackets, vests and overalls, selling for $350 to $450. “l believe in small things made
well,” Goldschmied noted.

Address: E-20/B, Central Avenue, Phone: +92-21-32567881
S.I.T.E. Karachi - 75700 (Pakistan Fax: +92-21-32586463
Email: info@unionfabrics.com

Union fabrics
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KINGS OF INDIGO SECURES NEW OWNER

23 Dec 2022

The company was registered as a
Dutch BV on 21 December. Image:
Kings of Indigo The Dutch clothing
label Kings of Indigo has a new own-
er. The brand is making a new start
with the German entrepreneurial duo
Kathrin and Sebastian Proft, Mariska
Stolwijk confirmed over the phone
with FashionUnited. Stolwijk, who
was previously responsible for prod-
uct development at Kings of Indigo,
will become general manager of the
company in the Netherlands next to
the acquisition. Founder Tony Tonn-

aer will leave the brand.

Kathrin and Sebastian Proft both
have a background in finance and
‘green’ fashion. Before the ac-
quisition of Kings of Indigo, they
already owned the German-Aus-
trian retail chain Dollinger and
the Feli & Hans and Stapf brands.
All three companies, like Kings
of Indigo, have a strong focus on
sustainability. Both Dollinger and
Feli & Hans operate at the inter-
section of more sustainable fash-
ion and traditional clothing, also
known as ‘Trachten’, particularly
in Austria and the southern Ger-
man region of Bavaria. Sebastian
Proft will play an important role
within Kings of Indigo: he will be
responsible for the company’s fi-
nances and sales.

Stolwijk called the acquisition
“a very nice combination”, add-
ing: “The takeover party comes
from Germany, and Germany is
Kings of Indigo’s largest market

heimtextil

at the moment. They are con-
cerned with sustainability. That’s
nice.” Sebastian’s financial back-
ground is also valuable, she not-
ed. “Although Kings of Indigo is
a sustainable brand, it must also
be looked at from a commercial
point of view if the company is
to be profitable. Only in this way
can we really have an effect on
the world with sustainable cloth-

ing.”
GERMAN ENTREPRE-
NEURIAL DUO TAKES

OVER KINGS OF INDIGO

Within the Kings of Indigo team,
“the emotions still have to fall
into place,” said Stolwijk. “The
restart has taken a while - we are
now five weeks on since the bank-
ruptcy - so the news feels over-
whelming. But everyone is very
happy that the brand is making a
new start. Not only the Kings of
Indigo team, but also suppliers
and customers. It really is a nice

Textile Times January Edition 2023

Christmas present.”

The entire Kings of Indigo team
was offered a new contract with
the acquisition. A few decided to
leave themselves in the weeks
between the bankruptcy and the
restart. Tonnaer is also leaving
the company. “l will continue to
deal with the bankruptcy of KOI
International BV and then take a
break, reflect and then see where
I will put my passion for denim,
innovation and sustainability,” he
wrote in an email to FashionUnit-
ed.

Stolwijk was offered the position
of general manager and accepted
it. “Very exciting, but | really be-
lieve in the work and the values
we stand for. | have faith in it.”
Kings of Indigo’s B2B sales are
currently live again. “We are still
working hard on restarting the
brand’s B2C webshop,” said Stol-
wijk. “We hope to be back on the
air next week.” The production
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team is currently working hard
on the spring/summer 2023 col-
lection, the first goods of which
will be delivered next week.
Furthermore, efforts are being
made to produce samples of the
autumn-winter collection 2023,

heimtextil
because Kings of Indigo has also
applied for scholarships again.
The registrations for Modefab-
riek and Seek have already been
confirmed, and Neonyt is also
planned. Kings of Indigo was de-
clared bankrupt in mid-Novem-

Denim and Apparel

ber. At the beginning of this week
it was announced that the ap-
pointed curator was in favor of a
restart. Several parties expressed
interest in taking over the brand.

THE PRINTS AND COLOURS REPORT
FOR SPRING/SUMMER 2023

From mismatched prints to
kitschy patterns, classic black and
white stripes to electric neons
and cobalt blues, coloured zebra
stripes to simplified social state-
ment graphics, the international
runways of Spring/Summer 2023
displayed a wide variety of both
colour and print combinations.
by Anjori Grover Vasesi 26-De-
cember-2022

For Spring/Summer 2023 season,
inspiration continues to come
from both the natural and the vir-
tual worlds, as print and pattern
trends continue to expand on the
underlying theme of highlighting
environmental or social issues —
expressing the need of the times.
Stripes of every kind are reimag-
ined in vibrant colourways, plac-
ing an emphasis on the phrase -

‘the bolder the better’. A kitsch
take on conversation prints takes
centre stage as people all over
the world resort to voicing their
opinions to bring about radical
social and political change. Place-
ment prints and flat florals add to
the essence of Spring in general.
Milan emerged as a hot destina-
tion for animal prints with sever-
al designers featuring the zebra
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print in particular, and even de-
pictions of actual zebras, as part
of their designs.

From mismatched prints to
kitschy patterns, classic black and
white stripes to electric neons
and cobalt blues; coloured zebra
stripes to simplified social state-

Cobalt blue The colour blue is in
the limelight for the approaching
season with multiple designers
embracing the hue within their
Spring/Summer 2023 collections.
Amongst the gamut, cobalt blue
in particular, stands out and
makes an impact as the favoured
hue for the season.

At New York, Jason Wu presented
a cold-shouldered chiffon blouse
with coordinated pants and an
overlaying backward ‘apron’,

heimtextil
ment graphics, the international
runways of Spring/Summer 2023
displayed a wide variety of both
colour and print combinations.
Add to that, plenty of bright co-
lours, tie-dyes and ombrés cre-
ating a ‘dopamine’ feel to the
clothes — and you have the per-

1)
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whilst David Koma showed a
jacket made in technical fabric
and matching mini skirt, over-
the-knee boots and faux fur bag
in London. Milan saw Alberta
Ferretti present a cobalt blue sat-
in strapless jumpsuit with a dou-
ble-plaited belt. Whilst Off-White
in Paris presented a tight sweat-
er knit dress with a cold shoulder
over a cropped turquoise turtle-
neck.

Spotting rainbows

@extile Times January Edition 2023

fect round-up for the upcoming
season.
Apparel Resources (AR) has
rounded up the key trends in
colours and print patterns for
Spring/Summer 2023 season in
this exclusive report. Read on to
discover.

=

s
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-

Tapping on the dopamine trend,
designers across London, Milan,
Paris and New York embraced
bright colours, tie-dyes and om-
brés adding a ‘rainbow effect’
sort of vibe to their pieces.

London-based Agr is known to
design knitwear in bright co-
lours whilst emitting a nightclub
feel. For one of its looks, the
brand presented a tie-and-dye
rainbow effect sweater paired
with shiny tech pants, accesso-
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rised by a crossbody bag that
featured an AGR logo. Marcelo
Burlon showed a long-line tank
top and matching wide-leg pants
in '60s-inspired tie-dye, whilst
Etudes Aurélien Arbet, José La-
mali and Jérémie Egry used a ka-
leidoscope of colours for the fi-
nale of their S/S ’23 show. Look
34 included a shirt and shorts in
a tie-dye pattern in a rainbow of
colours.

Neon Green

Post-pandemic, consumers have
been more expressive — opting
for bolder and more daring fash-
ion choices — and the trend con-
tinues well into the new season
across the fashion capitals.
Michael Kors presented a three-
piece co-ord suit featuring a crop
top, two button blazer and pants

heimtextil

— all in head-to-toe neon green,
creating a statement, while Mark
Fast in London, presented a hal-
ter neck mini corset dress with
side lacing in the same electrify-
ing shade.

In Milan, Etro presented a neon
green satin skirt featuring an
asymmetric wide fringed hem
with a matching bra top and
baseball cap, while Abra, in Paris,
showed a mock turtleneck dress
with a star embellishment and an
asymmetric hemline.

Kitsch is key

A style that began in the art
world, kitsch can either be de-
fined as art that appeals to pop-
ular taste rather than high-brow
standards, or works or items that
may be objectively ‘ugly’, but are
appreciated in a knowing and

Denim and Apparel

ironic way. In fashion, the mean-
ing of kitsch tends to incline more
towards the latter, combining dif-
ferent references which often do
not match each other, together,
to create something very bold
and eye-catching.

Characterised by an exaggerated
sentimentality and melodrama, it
can be said that the resurgence
of this maximalism trend began
when Alessandro Michele arrived
at the helm of Gucciin 2015, post
which season after season, more
and more designers have been
jumping on the kitschy train, with
Spring/Summer 2023 being no
exception.

Fausto Puglisi’s third collection
for Roberto Cavalli was an ‘ode
to old Hollywood’ and included
some maximalist prints made

Orient
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popular in the period between
the two world wars. Look 28 in-
cluded a tunic and stockings,
both in a palm tree pattern un-
der an evening coat that saw the
palm trees merge with a leopard
print. Among the ‘rockstar’ styles
at Philipp Plein were a series of
looks rendered in a hearts and
roses print reminiscent of ‘fifties
tattoos’. In one of his looks, Plein
showed a skater-style dress in
red, pink and green over a white
background. Marco Rambal-

di’s collection included several
multi-coloured, bold conversa-
tion prints.

Print mashup

Mix-and-match prints are making
an impact this season as consum-
ers look to express themselves

heimtextil
with bold fashion choices. Tap-
ping on the trend, Snow Xue Gao
presented an interesting take
via a slip dress that featured an
asymmetric hem. It was rendered
in two prints — a re-coloured
camouflage and a geometric flat
floral. For Spring/Summer 2023,
Marrisa Wilson found inspiration
in the colours and culture of Guy-
ana, the country from which her
parents had emigrated to the US.
Look 10 consisted of a mid-length
dress rendered in three distinct
abstract prints. Studio 189, the
label designed by Abrima Erwi-
ah and actor Rosario Dawson,
presented a multi-tiered style of
five prints including a stencilled
floral, a large dot and a variegat-
ed stripe, all in a medley of or-

@extile Times January Edition 2023
ange, pink, red, yellow and white
shades.

Linear motives

Linear patterns aka stripes are
big this season — and they come
in broadly two variations — one is
the classic monochrome, where-
in we see black and white and
navy blue and white take centre
stage, whilst in the other, we see
a medley of colours coming to-
gether to create a joyful vibe for
spring. Daniela Gregis showed
a voluminous black and white
striped voile dress cinched with
a crochet belt, whilst Ports 1961
used classic menswear as an in-
spiration to present a number of
graphic prints. Look 26, in partic-
ular, consisted of a silk shirt and
pants combo rendered in stripes,
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in both navy and white, as well
as black and white. At Vivet-
ta, an eye-catching pantsuit
in bold blue and white stripes
served as the perfect example
for the trend, whilst at Antep-
rima, among several styles
rendered in bold stripes, was
look 27, a tank dress featuring
a side split over shorts, all in
variegated navy, white, black,
silver and beige stripes.

New neutrals

Balancing the massive influx
of dopamine-inspired colour-

ways, mismatched prints and
maximalist patterns, we see a
new wave of neutrals sweeping
the runways — posing as the per-
fect yin to the yang.

In London, Burberry presented a
twist on its traditional raincoat

heimtextil
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over matching pants, rendered in
neutral tones while at New York,
Adam Lippes showed a dirndl
style skirt with a matching ruffled
top and tall sunhat.

Milan saw Bottega Veneta pres-
ent slender pants with a cream

Denim and Apparel

tank top worn under a plaid shirt,
while Gauchere, in Paris, showed
a three-piece suit that includes
a two-button jacket, overlong
pants and a top with a crinkled
surface.

PICANOL GROUP
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BEDDING PRODUCTS TOP US IMPORTS
OF HOME TEXTILES FROM EUROPE

January 2, 2023

The United States imported
home textiles from Europe worth
$621.678 mn in the first nine
months of 2022. Bed products
topped the list with a value of
$182.215 mn during the period,
constituting 29.31 per cent of to-
tal home textiles import by the
US. Floor products were second
on the list, accounting for 25.55
percent of the total US imports.
The US’ importsof flooritemsfrom
Europe were valued at $158.815
mn in January-September 2022,
which was 25.55 percent of the
total home textiles imports by

the US. The inbound shipment
of made-ups was $90.183 mn
(14.51 percent), furnishing arti-
cles $57.512 mn (9.25 percent),
camping $37.067 mn (5.96 per-
cent), window $30.308 mn (4.88
percent), bathroom & kitchen
$28.250 mn (4.54 percent), and
table $18.815 mn (3.03 percent),

according to market report.

Sets, worn clothing and used/
new rugs were the other home
textiles items imported by the
US, which totalled $13.067 mn
(2.10 percent).

In 2021, the US had imported to-
tal home textile products worth
$830.597 mn. Out of which, floor

import was $257.192 mn (30.96
percent), bed products $246.893
mn (29.72 percent), Made-ups
$107.773 mn (12.98 percent),
furnishing articles $77.082 mn
(9.28 percent), camping $41.283
mn (4.97 percent) and bathroom
& kitchen $36.015 mn (4.34 per-
cent), as per market report.

BAMBUM ENTERS HOME TEXTILE INDUSTRY
WITH MILLION-DOLLAR INVESTMENT

22 December 2022

Bambum, which has become the
leader by covering 82% of the
bamboo kitchenware market in
Turkey and Europe, continues
to grow by adding home textiles

to its product range. Underlin-
ing that they invested 15 million
TL in home textiles in the first
place, Bambum General Manag-
er Ahmet Selman Yar stated that
they realized their first export to

Germany and South Africa with
Bambum Home, which has hun-
dreds of different product types,
which they launched in a very
short time.

Meeting its users at more than
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2,000 sales points with its 3,500
product range, which has been
renewed every day since its es-
tablishment, Bambum has add-
ed home textiles to its product
range.

Bambum General Manager
Ahmet Selman Yar, stating that
they have realized the Home Col-
lection by acting fast with their
11 years of experience in the
kitchen utensils industry, said,
“We have become a brand that

18 December 2022

BEDGEAR®, the brand of Perfor-
mance® that provides innovative
bedding by focusing on an active
lifestyle and well-being, today

meets every need of users with
kitchen utensils, and we have in-
creased the scope of our prod-
ucts. We launched the Bambum
Home Collection in a very short
time. We have added hundreds
of original products to our col-
lection, from soap dispensers to
kitchen aprons, from towels to
oven mitts. We will deliver the
newly added home textile prod-
ucts to Turkey and all over the
world. Our goal is to achieve our

announces two new Performance
pillows in the Storm collection:
Storm Performance® Pillow and
the Storm Cuddle Curve Perfor-
mance® Pillow, which includes

t'MnW
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success in the kitchenware sec-
tor in the home textile sector as
well. Moreover, in this new seg-
ment, we have exported to Ger-
many and South Africa before 1
month has passed.”

Noting that all the products in
the Home Collection were de-
veloped by Bambum R&D teams,
Selman Yar also emphasized that
the collection is completely do-
mestic production.

a unique curvature shape to ac-
commodate all types of sleep po-
sitions. Both pillows feature ven-
tilated mesh sides and “air vents”
for maximum breathability.
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Based on the success of the orig-
inal Storm pillow, the new du-
al-chamber Storm Performance
Pillow and Storm Cuddle Curve
Performance Pillow feature a
sophisticated look with metallic
green Air-X® mesh, metallic green
piping and air vents either on top
and bottom or on all four sides
for continuous cross-ventilation
throughout the pillow. An air
vent is a soft, circular fabric with
a mesh center, which is about the
size of a nickel. The benefit of it
is allowing hot air coming from
the head, neck and shoulders to
be directed away from the body.
BEDGEAR’s Ver-Tex™ cooling cov-
er has been designed with a white
lofty triangular pattern and silver
stitching for a more modern look
that dually contributes to better
airflow. One side of the Storm
and Storm Cuddle Curve is filled

heimtextil
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with a React™ blend of respon-
sive foam that includes silk-like
fibers for soft, conforming sup-
port. The other side is

filled with a React foam crown
for firm, conforming support for
the head, neck and shoulders.
The Storm Cuddle Curve Perfor-
mance Pillow conforms to the
curves of the body when sleep-
ing, allowing the pillow to stay in
place throughout the night. Its
crescent design allows for proper
spinal alignment no matter the
sleep position.

Both pillows include zip-off re-
movable and washable covers
that create a clean and healthy
sleep environment. The covers
are high-efficiency washable that
use less water, less detergent and
less energy to wash and dry.
“BEDGEAR is always looking for
new ways to continuously max-
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imize the rest and recovery of
sleepers and reduce their over-
heating so they Wake Ready™ the
next morning. And BEDGEAR un-
derstands every person has dif-
ferent sleeping preferences, and
that is why we say One Size Does
Not Fits All™,” said BEDGEAR CEO
and founder Eugene Alletto. “As
a result, the new Storm Perfor-
mance® Pillow and Storm Cuddle
Curve Performance® Pillow with
their cool-to-the-touch VerTex™
covers are perfect for those who
sleep warm or hot and are avail-
able in four different sizes, or
heights, to accommodate stom-
ach, back, side and multi-position
sleepers of all body types. Bodies
have shapes and curves to them,
so we believe our pillows should,
too, like the Storm Cuddle Curve.
BEDGEAR firmly believes in inclu-
sivity.”
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A UNIQUE COLLECTION WELCOMING
THE NEW YEAR FROM VALERON

12 December 2022

Bringing elegance to spaces, Valeron
makes an elegant look in living spac-
es in the new year with its burgundy
color, which represents timeless ele-
gance.

Valeron continues to create a unique
style with the color and texture of
its designs and accompany the most
exciting times of the year with its
eye-catching collections. Standing out
in the new season collection, Dorian
Duvet Cover Set offers a refined look

to homes in this period when we
are getting ready to welcome the
new year with its special colour,
texture and patterns. The duvet
cover set, designed in burgun-
dy color, which is a partner in
the excitement of the New Year,

wraps the decoration of living
spaces with its elegance, while
maximizing sleep comfort with
its superior quality 100% cotton
fabric, it offers luxury and natu-
rality together.

Those who want to meet differ-
ent and stylish Valeron products
designed for those who want to
bring elegant lines to their bed-
rooms can visit Zorlu Center
store.

SWAVELLE AND MILL CREEK FABRICS
ACQUIRE BELLA-DURA, WEARBEST

11 December 2022

New York-based Swavelle and
Mill Creek Fabrics have acquired
indoor and outdoor performance
fabric brand BellaDura and its
parent company Wearbest Sil-Tex
Mills.

“Swavelle is very excited about
bringing an established and re-
spected brand under its umbrel-

la, adding to our ability to offer
residential upholstery fabric
produced in the U.S.,” said Greg
Thomases, Swavelle vice pres-
ident. “This acquisition signifi-
cantly broadens our reach into
the performance fabric market.”
Wearbest began as a company
that served the highend decora-
tive residential market before it

SIL-TEX MILLS

created Bella-Dura, a specialty
performance fabric. As the com-
pany has grown over the years,
officials said, transitioning into a
larger company felt natural.

Over the course of the past few
years, Wearbest and Bella-Dura
have been taking steps towards
elevating our brands and overall
business in a smart and thought-
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ful way,” says Ari Gasner, presi-
dent of Wearbest and Bella-Dura.
“This decision was not only stra-
tegic, but also naturally aligned
in that Swavelle is a perfect ex-
tension of our company DNA.”

by !

OZDILEK’'S NEW

Bella-Dura will continue to be
woven in its Garfield, N.J., facil-
ity under the renamed Wearbest
Weavers. Gasner, son of the
company’s previous owner and
CEO Irwin Gasner, will remain as
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BEDDING SET RE-
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an owner and president of the
company. Susan Lobel, who was
brought to the company in 2013
to oversee and develop Wearbest
and its brands, will continue to
manage its marketing.
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FLECTS THE NEW YEAR SPIRIT

10 December 2022

With its innovative products
that set the trends, Ozdilek
Home Textile will bring all
the beauty of the new year to
your home with the Ozdilek
Snow City Double Duvet Cov-
er Set specially prepared for
the New Year.

Offering a soft usage area
with its 100% cotton fab-

ric, Ozdilek Snow City Dou-

ble Duvet Cover Set reflects
the spirit of the new year to
the bedrooms with its design
reminiscent of the fairy tale
city covered with snow that
we miss. Inspired by the en-
chanting beauty of the win-
ter season that warms us,
the duvet cover set makes a
difference in living spaces.
A design from Ozdilek that
will warm your heart Ozdilek
Snow City Double Duvet Cov-

er Set, which shows the peace
of blue and snowflakes in its
pattern, offers a pleasant
sleep experience thanks to its
breathable fabric structure
and soft texture. The double
duvet cover set, which in-
cludes four pillowcases and
offers extra comfort, is an
ideal gift option for you and
your loved ones.

HTT
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The Leader

Igbal Ebrahim was a renowned entrepreneur and influential figure in Pakistan's textile industry. Born in
1948, shortly after the country's founding, he obtained his postgraduate degree in textiles from England
before returning to Pakistan to join the family business, Gul Ahmed Textile Mills. At the company, he
quickly rose through the ranks and eventually became the Technical Director, overseeing the entire
production chain from spinning, weaving to printing. Throughout his career, lgbal was recognized for his
exceptional business skills and strategic thinking.

lgbal was a visionary leader; he was known for his ability to identify niches that set his companies apart
from the competition. His innovative approach contributed to the success of four of Pakistan's leading
textile companies: Gul Ahmed, Al Karam, Orient Textile Mills and Ebrahim Textile Mills. His dedication to
product development and forward-thinking strategies contributed to the success of his companies on the
global stage. Throughout his long and accomplished career, Igbal was widely respected as a top executive
in the industry, and his contributions continue to be felt today.

In addition to his successful career in the textile industry, lqbal was also a dedicated philanthropist who
actively supported various charitable causes. He believed in giving back to the community and worked to
make a positive impact on the lives of those in need. He also served on the board of the Indus Valley
School of Arts and Architecture and other prestigious institutions, further demonstrating his commitment
to making a difference in the world.

Despite the many challenges he faced, Igbal never lost sight of his goals and remained committed to
growing his business through product innovation and investment in technology. He was a true
entrepreneur, always willing to take risks in order to achieve his objectives. His determination and
resilience helped him to overcome obstacles and emerge as a successful and respected leader in the
textile industry.

Throughout his career, Igbal received numerous accolades and awards for his contributions to the textile
industry. He also served as Chairman of the All Pakistan Textiles Mills Association, the premier textile body
of the country. His leadership and pioneering spirit earned him widespread recognition as a leader in his
field, and his legacy continues till today.

In addition to his professional achievements, Igbal was also a devoted husband and father. He was a
loving and supportive family person who always prioritized his family over his business. He trained
countless cousins during his long career and took great pride in their accomplishments.

Despite all of his successes, Igbal remained humble and was always willing to help other even his
competitors. He was a true role model and an inspiration to many. His contributions to the textile industry
and his legacy as a successful businessman and philanthropist will not be forgotten. He will always be
remembered as a leader and a pioneer in the field, and his impact on the industry will continue to be felt
for years to come.
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Company Profile

Located in the heart of the industrial zone of Karachi, Orient Textile Mills Ltd. provides superior quality
textiles to a wide range of customers around the globe in addition to catering to the domestic market.
Orient Textiles brings an innovative approach to the world of textiles. Our aim is to exceed the
expectations of every client by offering outstanding customer service, increased flexibility, and greater
value. Our associates are distinguished by their functional and technical expertise combined with their
hands on experience, thereby ensuring that our clients receive the most effective and professional service
they deserve.

Orient Textiles is always ready to cater to the needs of the textile world with strong support from our
manufacturing base and the state of the art weaving setup. Equipped with Air Jet Picanol Looms, Orient
Textiles has the capability to produce Yarn Dyed, Jacquards, Dobbies, Percales, Sateens, Twills, Matelassé,
Gauze Fabric and a Variety of Herring bones. Both for prints and solids programs. With a monthly capacity
of 3 million meters and thread, counts range from 144 to 1400 any production challenges can be
undertaken.

With a firm belief that the textile sector will have rapid growth in this part of the world and also the
support shown by our customers, a major expansion was done 10 years ago in the name of Ebrahim
Textile Mills Ltd. Ebrahim Textile started, operations in January 2012 and is the most modem facility in
Pakistan with a state of the art Wet Processing facility possessing a capacity of producing 5 million meters
per month and a Stitching facility with a capacity of handling 2.5 million pieces per month.

At Orient Textiles we understand that the farther away the consumer is from the manufacturer, the more
important it is for them to know what are the current market trends. In order to cater to the requirements
of the consumer, we have qualified staff at Orient Textiles who have the task of devising the next
generation of ideas which will appear later in our collections as different products. We do our best to
ensure that the latest technology, marketing, customer servicing, manufacturing resources, and forward
thinking are incorporated into our products. Keeping this in view, design houses are already in place both
in Europe and in Pakistan with teams that are fully aware of both the European and US market
requirements.

With this, we at Orient Textiles believe to have the potential to forge Personal Strategic Business
Partnerships with all global organizations from the Textile industry and be their One Stop Solution.
Regards

Chairman

Ebrahim Group of Companies
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Mian Muhammad Mansha, Chairman Nishat Group

Nishat Mills Limited is the flagship company of Nishat
Group. It was established in 1951. It is one of the most
modern and largest vertically integrated textile com-
panies in Pakistan. The Company is engaged in the
business of textile manufacturing and of spinning,
combing, weaving, bleaching, dyeing, printing, stitch-
ing, apparel, buying, selling and otherwise dealing in
yarn, linen, cloth and other goods and fabrics made
from raw cotton, synthetic fibre and cloth and to gen-
erate, accumulate, distribute, supply and sell electric-

ity.

Mr. Nabeel Abdullah, Director
Home textiles department is solar powered
unit with approximately 40% energy (500KW)
is generated through solar panels. The plant is

fully equipped with latest machinery and state
of the art technology. Sapphire has downstairs textiles to fashionable dedicated floors in order to cater

a diverse customer base from in- bedding; to handle all of them to- the requirements accordingly.
stitutional articles, basic bedding, gether — we have customer wise
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Mr. Feroze Aalam Lari, Managing Director

Established in 1973, Afroze Textile Industries (Pvt) Ltd has four decades of manufacturing and marketing expe-
rience. The company was founded by Late Mr. Mehboob Alam Lari. Since our inception, Afroze Textile has been
focused on quality, customer satisfaction, innovation and specialization through technological advancement.

Afroze Textile is managed by qualified and motivated professionals under the dynamic leaderships of compa-
ny directors Mr. Feroze Alam Lari and Mr. Afroze Alam Lari. With an annual export capacity of USD 200 Million
Afroze Textile has earned a top position among the country’s leading towels and bed linen exporters recognized

and appreciated by our international clients.

alkaram
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Mr. Fawad Anwar, Managing Director

Our journey started in 1986 when Alkaram Textile Mills was setup to provide innovative textile solutions across
the globe. Soon, Alkaram Textile Mills emerged as one of the leading textile manufacturing and exporting com-
panies of Pakistan, with a global footprint in the US, UK, France and Portugal. For more than 35 years, Alkaram’s
reputation and distinctive image have been consistently developed across an expanding number of products,
brands, and international markets. Currently, Alkaram Textile Mills is the largest vertically integrated textile setup
in Pakistan.
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Mr. Muhammad Ali Tabba, CEO TEXTILES FOR LIFE

Yunus Textile Mills Limited is a global leader when it comes to de5|gn marketing and distribution of premium
textile products. For more than 20 years, YTMLUs reputation and distinctive image has been developed via an
expanding number of products, brands and network in the international market.

Mr. Shahzad A. Sheikh, Managing Director

Arshad Group is the legendary tale of the growth and the development of one of the pioneer textile groups of
Pakistan, dominating the national and international textile markets for more than six decades. Soon after Paki-
stan’s inception, Haji Muhammad Ishaq along with his four sons made his way into the textile industry by estab-
lishing a number of ginning mills. Thus, Arshad Group emerged on the industrial globe in 1954 with the set up of
its first yarn trading company. After prospering in the domestic market, the Group ventured to make its way into
the international market. The exports started in 1968 and owing to the enhanced universal requirements, the
first textile mill was established in 1973. Taking its first flight as a small ginning operation, it has now emerged as
the empire of Arshad Group of Companies. With its fourth generation on the way, it is recognized and appreciat-
ed worldwide for their flawless credibility, matchless professional excellence, an impregnable standard of ethical
business dealings and the most valuable premium quality products.
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Mr.Shahzad Saleem

Nishat Chunian Group (NCG) excels in the textile and power sectors of Pakistan. Founded in 1990, NCG has made
a name for itself in the Pakistani economy over the last 30 years. With annual sales of Rs. 49.284 billion in FY
2021, Nishat Chunian Limited is ranked fifth amongst the textile companies in Pakistan. NCG comprises of the
following companies:

. Nishat Chunian Limited (NCL) - a textile company

. Nishat Chunian Power Limited (NCPL) - a power generation company

. Nishat Chunian USA Inc. (NC USA) - incorporated in USA for textile supplies to the international retail
market

sa GulAhmed

Textile Mills Limited

The story of textiles in the subcontinent is the story of Gul Ahmed.
The group began trading in textiles in the early 1900s. The group
entered in the field of manufacturing with the establishment of
today’s iconic name of Gul Ahmed Textile Mills Ltd in the year
1953. Since its listing on the Karachi Stock Exchange in 1970, the
company has been making rapid progress and enjoying a leading
position in the world of textiles.

With an installed capacity of more than 51,840 spindles, 300 state-of-the-art weaving machines and most mod-
ern yarn dyeing, processing & stitching units, Gul Ahmed is a composite unit — making everything from cotton
yarn to finished products. Gul Ahmed has its own captive power plant comprising of gas engines, gas & steam
turbines, and backup diesel engines. Believing in playing its role in protecting the environment, Gul Ahmed has
also set up a waste water treatment plant to treat 100% of its effluent, bringing it to NEQS levels.
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Kohinoor Textile Mills Limited is an enterprise based in Pakistan. Its main office is in Lahore. It operates in the
Fabric Mills sector. It was incorporated on 1953. Kohinoor Textile Mills Limited currently employs 6,968 (2021)
people. There was a net sales revenue increase of 32.9% reported in Kohinoor Textile Mills Limited’s latest finan-
cial highlights for Q2C2022. There was a total growth of 16.02% in Kohinoor Textile Mills Limited’s total assets
over the same period. The net profit margin of Kohinoor Textile Mills Limited decreased by 8.01% in 2022. KOHI-
NOOR TEXTILE MILLS LIMITED has 5,475 total employees across all of its locations and generates $195.07 million
in sales (USD). There are 2 companies in the KOHINOOR TEXTILE MILLS LIMITED corporate family.
R
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Mr. Asif Siddig, CEO
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Union Fabrics’ journey began over two decades ago as a small weaving unit. Today, it is a leading name in the
export of quality home-textile fabrics and made-ups from Pakistan. We are producing wide range of fabrics
for bedding, institutional, pocketing/lining, mattress ticking and the furnishing industry, in greige (loom-state),
bleached, and finished form. We convert almost half of these manufactured fabrics through our stitching units
into sheets, pillows, shams, bed-skirts, duvets, quilts, comforters, drapes, and kitchen linen for our retail and
institutional buyers around the globe.
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Fazal Cloth Mills Limited (“the Company”) was incorporated in Pakistan
in May 14, 1966 as a public limited company under the Companies Act,
1913 (now the Companies Act, 2017) and its shares are quoted on Paki-
stan Stock Exchange. The Company is engaged in manufacturing and sale
of yarn and fabric. The manufacturing facilities are located at Fazal Nagar,
Jhang Road, Muzaffargarh and Qadirpur Rawan Bypass, Khanewal Road,
Multan in the province of Punjab.

The company set up its first spinning unit in 1972 at Muzafargarh. Since
its listing, the company has maintained a regular dividend payout, paying
cash dividends or bonus shares in 37 years out of the 58 years.

At present, the company owns and operates 8 Spinning units comprising
Mr. Rehman Naseem 252,564 Spindles and 3,660 Open End Rotors and 888 MVS Spindles in-

CEO, Fazal Cloth Group stalled and Air-jet Picanol 224 Looms.

INTERNATIONAL

Kam International is a part of Mekotex Group of Companies and
was established in Karachi, Pakistan in the year of 1979.

Our strong and consistent history of perfection make us a proud
company today. We are one of the largest home textile exporters
from Pakistan, and leading supplier to top importers & retailers,
by providing the complete home solutions to the end consumers.

We are continuously evolving our progress, process of expansion,
and improving ourselves with the help of latest technologies &
innovative ideas in order to accommodate our customers in the
best possible way. Kam International has a highly qualified man-
agement team and professional technical staff with a standardized
working system.

Colony Textile Mills Limited is a pioneer in the produc-
tion of quality yarns and fabrics in Pakistan. The parent
company was established in 1946 and is continuing its
legacy as one of the largest textile manufacturers in
Pakistan to this day.

Colony Textile Mills Limited (PSX: CTM) is a Public Company Limited by shares
incorporated in Pakistan on 12 January 2011 under the provisions of the re-
pealed Companies Ordinance, 1984 (now The Companies Act 2017). The prin-
cipal activity of the company is manufacturing and sale of yarn, fabric, gar-
ments made ups and trading in real estate.
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FACE TO FACE WITH
MR. RAYYAN ASHRAF
DIRECTOR, KAM INTERNATIONAL

Q-1. Your place of birth, marital status and Children? Where you completed your Early and Higher Edu-
cation.

| am married with two beautiful children. | was born in Karachi, Pakistan, completed my early education
in Karachi and graduated from the University of Toronto in 2016.

Q-2. How and why, you entered the Textile Industry. Have there been moments when you’ve regretted
becoming an entrepreneur?

The textile business is a generational business in my family and so it was a very easy decision for me.
There has not been a single day where | regretted being an entrepreneur, it is a thrilling opportunity that

| am very grateful for.

Q-3. Since how many Years you are associated with the Textile Industry. Would you reveal what you do in
your private life to maintain a balance?

| have been associated with the textile industry since | graudated in 2016, so a total of 7 years. | try to
travel, spend time with friends and family, and go to the gym to maintain a balance.

Q-4. Based on the daily growth of the home textile products in the different countries, how would you
see the future of this industry?

| think the home textile industry will also see a revolution similar to fast fashion. Consumerism is natu-
rally expected to increase, and the home textile industry will face similar trends.

Q-5. What would you consider to be your most proud achievement or greatest success so far in your
home textile career? What are your goals for the future?

| think my biggest achievement is the rapid growth our fabric export division has seen over the past four

years. | started the division four years ago and now it is one of the biggest divisions of the company.

Q-6. Your Annual Turnover in tern of USS, your exports markets. Which country show potential as a mar-
ket for your company’s future operation/products over the next 1-3 years? Please mention three most
important countries.

Annual turnover is $70 million, and top three countries are USA, UK and Germany

Q-7. What have been some of the challenges you have faced throughout your home textiles career and
how have you overcome them?

| think my biggest challenge has been to introduce new concepts and ideas in an industry that is very
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traditional. | have tried to blend experience and innovation, with a strong focus on practical approaches
and data in order to introduce innovation in my company, and by extension the industry.

Q- 8. What do you think are the most important material innovations within your sector and why?

| feel the most important material innovations will be with regards to machinery Machinery because with
an increasingly competitive and demanding dynamic it is important to continuously improve both quality
and productivity.

Q- 9. Your views about the Child labor, what steps you have taken for the welfare of the labor force. Have
you introduced any measures to enhance labor productivity? If yes, please specify the measures.

There is no question that Child labor is unacceptable and we have a strict screening policy to ensure
that only those legally allowed to work by global standards work at our mill. We continue to find ways
to boost labor productivity by introducing various capacity building measures, providing technological
solutions and focusing on employee welfare.

Q- 10. With which other sector is your sector the most closely related, and is the most similarity or
cross-pollination in material innovation?

In the Pakistani context, | would think it is the agricultural sector.

Q- 11. in what ways does your company utilize third-party Certification Marks and testing programs to
validate claims?

We use third party certifications and testing programs to establish ourselves at par and often above glob-
al testing and compliance requirements.

Q- 12. How you see the future of Pakistani Textile Industry and role of GSP Plus status.

| think GSP Plus is a very important program for Pakistan’s growth and hope that policymakers can con-
tinue to retain or expand that status. We certainly benefit greatly from Pakistan’s GSP Plus status seeing
that our biggest export market is the European market.

Q-13. What long-term effects do you think corona will have on the global supply chains of the textile and
clothing industry and what consequences might this have for Pakistan as a location?

| don’t think COVID will have any long term impacts per se, COVID is a thing of the past and to be honest,
| think it has helped introduce remote operations and engagement that is beneficial to the industry.

Q- 14. What has your consumer research taught you about the demand for healthier & Sustainable prod-
ucts?

| think consumers want to make a conscious choice about the product they use and its impact on the
environment. | welcome this shift in consumer mindset and think we should, as an industry, deeply think
about our role in the global ecosystem and how we can benefit it.

Q-15. What are some corporate social responsibility goals that your company has set and how do you
plan to achieve them in the coming years? How does this impact your global strategy?
The Mekotex Group of Companies has a serious focus on CSR and continues to fund and expand its phil-
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anthropic efforts, but in a sustainable and wise manner. As we grow larger, we realise that it is important
to give back to your community. CSR is a key facet of our global strategy and we hope to expand our ef-
forts beyond Pakistan in the coming years.

Q-16. The Pakistan Home textile industry was well on the way to progress. Do you think the pandemic will
accelerate or slow down this development? Or you think this boom is temporary?

I don’t think this boom is temporary. | think the textile industry in Pakistan has enormous potential, and
see that business has and will continue to move from different parts of the world to Pakistan due to its
competitive pricing and innovation.

Q- 17. Your future plans for the textile industry and your advice to the other Textile Industrialists. What
will be the biggest business challenge over the coming years, in your opinion?

We hope to become a global player in the textile market and penetrate a range of different sectors and
regions. | think the biggest challenge for Pakistan in the future is to make sure that we continue to move
towards value-added products, so that Pakistan can make its market as a premier supplier to the global
textile industry.

Q- 18. Do you feel that consumers are more skeptical about words such as ‘hypoallergenic’ and ‘natural’
and are choosing healthy products more carefully?

| think consumers want to make a conscious choice about the product they use and its impact on the
environment. | welcome this shift in consumer mindset and think we should, as an industry, deeply think
about our role in the global ecosystem and how we can benefit it.
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Our focus in denim finishing is minimizing the use of chemicals,
energy and process time while retaining impeccable fabric quality.

www.brueckner-textile.com
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M. Yahya M. Yousuf Bor

M. Yahya M. Yousuf Bari (Bari Mills) is successfully running its founding company since the last 7 decades, with its
commencement in 1944, in Pakistan.Bari Mills is a leading, home textiles company, that stands with a cut above the rest
in Pakistan as well as internationally. We export bath products to leading retailers, hospitality and healthcare industries

across the world, primarily to the USA, Canada, Australia, and Europe.

Corporate Office: Weaving Facility

D-107 Textile Avenue, 5.LT.E, Karachi 75700, Sindh, Pakistan. Hub Industrial Trading State, Near Mazar Chorangi,
Tele: +92-213-4555 720, +92-213-4545 096 Hub Lasbela, Pakistan

Emeail: sales@barimills.com.pk

Unit-2

D-133 Textile Avenue, S.LT.E, Karachi 75700, Sincdb, Pakistan.
Tele:4-92-213-4555 720, +92-213-4545 096
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Textile Chemical & Certifications

DEVAN LAUNCHES PURISSIMO® NTL,
A FULL BIOBASED, BIODEGRADABLE
ALLERGEN CONTROL TECHNOLOGY

Jan 5, 2023
Belgian textile innovator Devan
Chemicals will launch Purissimo®

NTL, a biobased and readily bio-
degradable allergen control tech-
nology, at the upcoming Heimtextil
trade show in Frankfurt (January
10-13, 2023). It is based on the
well-known probiotic encapsulation
technology and aims to improve the
lives of people who suffer from al-
lergies. It can be applied to textiles
during the finishing stage of the

textile manufacturing process.

Worldwide, the prevalence of
allergic diseases has contin-
ued to rise in the industrialised
world for more than 50 years,
according to the World Health
Organisation. Allergies have
an impact on the quality of life
and are associated with other
medical conditions. Devan is
now launching Purissimo® NTL,
a natural allergen control tech-
nology that cleans up pet dan-
der, pollen and house dust mite
allergens in textiles throughout
the home. The technology is
based on encapsulated probiot-
ics, which are natural microor-
ganisms similar in kind to those
you can find in yogurt, cheese
and other probiotic food.

Devan has many years of experi-

ence with probiotics. The com-
pany introduced probiotics in
textiles already in 2010.Puris-
simo® NTL is based on Devan’s
already well-established probi-
otics, incorporated into a new
microcapsule shell. The shell is
based on a natural crosslinked
biobased polymer, which re-
sults in microcapsules that are
up to 97% biobased and readily
biodegradable (OECD 301B).

Firstly, dormant probiotic bac-
teria (spores) are encapsulat-
ed. The microcapsule product
is then integrated into textiles.
Friction opens the capsules and
releases the spores. The spores
absorb humidity, self-activate
and start to multiply. The pro-

s i -

biotic bacteria start to consume
the allergens that cause allergic
reactions and asthma. Due to
lower allergen concentration,
individuals with respiratory al-
lergies such as house dust mite
matter, pet allergens and pollen
allergens will have milder to no
symptoms and hence a better
well-being feeling.

Purissimo® NTL can be used on
a wide range of textiles such as
mattresses, pillows, bedcovers,
blankets but also upholstered
furniture, carpets, curtains
and public transportation and
pet items, such as bedding. It
is Oeko-tex® compliant, has a
long-lasting effect and a wash
durability up to 30 washes is
achievable.

N
ARCHROMA . *

LI FE ENHAMNTCETD

Hardstrasse 1, 4133 Pratteln
Basel-Land Switzerland

Tel: +41 61 716 3401
www.archroma.com
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N3ELAN

BY SAPRIRE FIRRES

Raiwind Manga Road
Raiwind Lahore Pakistan
PO Box: 55150
Tel: +92 42 35392370-2
Email: info@neelablue.com
Web: www.neelablue.com

NDL

MAVEEMA DEMNIM

3.5 Km Defense Road, off Bhoptian Chowk.
Raiwind Road Lahore.

Tel: +92 42-353 40071-3
info@naveenagrouplhr.com
www.naveenadenim.com

Orient

TEXTILE MILLS
Plot#501, National Highway, Karachi, Pakistan

Tel: +92 311 1163163, sales@shopatorient.com
www.orient-textile.com

{ NEXIA

LAUNDRY SMART EVOLUTION

Via Cassola, 436027 ROSA (Vicenza)
Phone: +39 0424 59104 , Fax: +39 0424 591006
info@nexiaitaly.com

bluesign technologies ag

Moevenstrasse 18
9015 St.Gallen
Switzerland.

JISISS[eaM  Phone: +417127229 90

®

Garrnent Finishing Technologies

Via della Fisica 1/3 Sarcedo (VI) - 36030 - Italy
VAT number 01616900245
tel. +39 0445 343200, fax. +39 0445 380166
tonello@tonello.com

info@bluesign.com
www.bluesign.com

TTT.: L Lt

2.5 KM Off: Manga, Raiwind Road, District Kasur Pakistan
Ph: (+92 42) 35384081
Fax: (+92 42) 35384093
www.azgard9.com

USDENIM

3 km Defence-Raiwind Road, Lahore 53700
Pakistan
info@usdenimmills.com
www.usdenimmills.com

Milliners

Korangi Industrial Area Karachi. Spain, Tel
Tel: +92 21 35072586 www.artisticmilliners.com info@j

-
DENIA COHPANY OF THE FuTuke Ronda Guglielmo Marconi 12 . Parque RAJBY

Plot No 4, Main Korangi Industrial Rd, Sector 25 Tecnolégico 46980 Paterna - Valencia -

+3496 136 91 90
eanologia.com

Sedo-Treepoint GmbH Neuwies 1
35794 Mengerskirchen, Germany
Tel. +49 6476 31-0

Fax +49 6476 31 31
sedo@sedo-treepoint.com
www.sedo-treepoint.com

Il

Plot No 38-39 Sector 27 Korangi
Industrial Area Karachi,
Pakistan

+92-21 35071031
www.rajby.com
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v CRESCENT
Bahuman

45-A, Off Zafar Ali Road,
GulbergV, Lahore, 54660, Pakistan
+9242111245 245
info@ecbl.pk
www.crescentbahuman.com

ARTISTIC

h

472, Deh Landhi, Bin Qasim Town,
Karachi.

+92-21-3500157
www.artisticfabricmills.com

biberna

die bettwasche

H.uW. Schmank GmbH & Co. KG
Zum Tollberg 11,
46499 Hammikeln
Deutschland
Telefon: 028527190
Telefax: 028526300
E-Mail: shop@biberna.de

www.biberna.de

-
L

SIDDIGQSONS

27th Floor - Ocean Mall & Tower
Plot # G-3 Block 9 Clifton Road,
Karachi, Pakistan
(92-21) 35166522-4
info@siddigsonsgroup.com
www.the siddigsonsgroup.com

!-):lERBAUM 4‘|"¢

ITERMEHMENSGRLUPPE

Gelsenkirchener StraBe 11
D-46325 Borken
Tel: +49 2861-94801
Fax: +49 2861-948-121
bierbaum@bierbaum.de
www.bierbum.de

kaeppel

Adam Kaeppel GmbH
Rampe 4,
Kirchbergstr. 23
D 86157 Augsburg.
Telefon: +49 8135-9913796
info@shop@kaeppel.de
www.kaeppel.de

AIAMOMNDENIM

7. A/K Main Boulevard Gulberg 2,
Lahore,Pakistan
Email: inquire@diamondenim.com
+92 3028561774

Plot 26, Mehran Town Sector
23 Korangi Industrial Area,
Karachi, Karachi City, Sindh

+92 21 38709084

WWWw.soorty.com

RAUEFR

Curt Bauer GmbH
Bahnhofstral3e 16
08280 Aue
Deutschland.

Tel.: +493771 500-0
Fax: 03771 500-270
E-Mail: info@curt-bauer.de

MISTING

™ JEANS

MUSTANG Store GmbH
Karl-Kurz-Str. 44/1
74523 Schwabisch Hall
eshop@mustang-jeans.com
Tel: +49 791-93740-100

Stylers.

Plot 21
Industrial Estate, 20KM
Ferozepur RD
Lahore, Punjab, 54670

+92-4235274473
www.stylersintl.com

=SPRIT

Esprit Global Image GmbH
Esprit-Allee
40882 Ratingen
Germany.
www.esprit.com

ARTISTIC DEMIM MILLS

Plot No. 5-9, 23-26, Sector-16
Korangi Industrial Area,
74900 Karachi, Pakistan.
sales@admdenim.com
www.admdenim.com

-
TOMTAILOR

TOM TAILOR GmbH
Garstedter Weg 14
22453 Hamburg

e-shop@tom-tailor.de
www.tom-tailor.de

91



Textile Times January 2023 Advertising Index

Biberna GmbH

Bierbaum GmbH

Bari Mills Pvt. Limited

Bari Textile Mills Pvt. Ltd

Brueckner Textile Technologies - Germany
CHT Pakistan Pvt Ltd.

Cotton Egypt Association

Fatima Weaving Mills - Pakistan
Fleuresse GmbH — Germany

FUJIAN BAIYUAN Machinery — China
Gohar Textile Mills

G- Tex Pakistan 2023 - Pakistan
Haroon Corporation

Heimtextil 2023 - Germany
Hometex Istanbul 2023 — Turkey

Hohenstein Pakistan
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WOW YOUR
SENSES.

The true TEXTILES-TRENDS-TALKS experience.

Inspire your senses at the most influential inter-
national trade fair for home and contract textiles.

Here you'll find the latest trends, lectures and
guided tours for textile professionals with a thirst
for knowledge. Make new business contacts and
gain a complete overview of the market in just a
few days. All this is only possible at Heimtextil

with its huge WOW factor. info@pakistan.
messefrankfurt.com

Tel.
+92 213588367




UNION

FABRICS

SIGNING CEREMONY OF
UNION STRATEGIC & EXCLUSIVE CONTRACT

™

UNION FABRICS BIERBAUM
To Produce Bed Sets for the high-e s& brands, Irisefte and BIERBAUM
To:Market Bedding Products of Union Fabrics to the German Retailers

UNION FABRICS (PVT.) LTD.

is exhibiting
the creative & sustainable product range
at
HEIMTEXTIL 2023
STAND A-45 HALL 10.3
10 to 13" JANUARY



